Apstiprinats 25 februaris 2016

RICIBAS KODEKSS ATTIECIBA
UZ PATERETAJIEM

1. VISPARIGI NOTEIKUMI

1.1 Darbibas joma

LATVIJAS TIESAS TIRDZNIECIBAS ASOCIACIJIA
LATVIAN DIRECT SELLING ASSOCTATION

Confirmed on February 25th, 2016

CODE OF CONDUCT TOWARDS
CONSUMERS

1. GENERAL

1.1 Scope

Latvijas Tiesas tirdzniecibas asociacijas ricibas
kodeksu attieciba uz patérétajiem (turpmak teksta
— ,kodekss”) ir piepémusi Latvijas Tiesas
tirdzniecibas asociacija, kas ir Seldia — Eiropas
Tiesas tirdzniecibas asociacijas — biedre, saskana
ar Eiropas tiesas tirdzniecibas rictbas kodeksu
attieciba uz pateretajiem. Kodekss attiecas uz
attiecibam starp tiesas tirdzniecibas uzpémumiem
un tiesajiem pardevejiem no vienas puses un
patéretajiem no otras puses. Kodeksa merkis ir
panakt pateretaju gandarijumu un aizsardzibu,
veicinat godigu konkurenci briva uzpémuma
ietvaros, uzlabot tiesas tirdzniecibas publisko telu,
kuras galvenais merkis ir pardot kvalitativus
produktus pateretajiem ar godigiem noteikumiem
un nosacijumiem.

1.2 Terminu skaidrojums

The Latvian Direct Selling Association’s Code of
Conduct towards Consumers (hereinafter
referred to as the “Code”) is adopted by the
Latvian Direct Selling Association, which is a
member of Seldia — the European Direct Selling
Association, following the European Direct
Selling Code of Conduct towards Consumers. The
Code concerns the relations between direct
selling companies and direct sellers on the one
hand and consumers on the other hand. The Code
is aimed at achieving the satisfaction and
protection of consumers, the promotion of fair
competition in the framework of free enterprise,
and the enhancement of the public image of
direct selling, which is to sell quality products on
fair terms and conditions to consumers.

1.2 Glossary of terms

Sajé kodeksa:

1) tiesa tirdznieciba nozimé jebkadu tirdzniecibas

metodi, kas pamatojas uz to, ka pardevejs,
turpmak teksta — ,,tiesais pardevejs’, pateretajam
izskaidro vai demonstré produktu arpus

uznemejdarbibas telpam, parasti patéretaja majas,
cita pateretaja majas vai pateretaja darba vieta;

9) patérétajs ir jebkura fiziska persona, kura
iegadajas produktus merkiem, kas nav saistiti ar
vina Istenotu tirdzniecibu, uzneémejdarbibu vai
profesiju;

3) LTTA — Latvijas Tiesas tirdzniecibas asociacija
ir tiesas tirdzniecibas uznemumu valsts asociacija,
kas Latvija parstav tiesas tirdzniecibas
uznémumus un kas ir Seldia — Eiropas Tiesas
tirdzniecibas asociacijas — biedre;

4) uzpémums ir jebkada uznémejdarbibas vieniba,
kas tirgo produktus, kas saistiti ar preczimi,
pakalpojumu zimi vai identificejosu simbolu,
izmantojot izplatiSanas sistemu, kas balstas uz
tieso tirdzniecibu, un kas ir LTTA biedrs;

For the purpose s of this Code:

(1) Direct selling means any selling method which
is based on the explanation or demonstration of
products to a consumer by a salesperson,
hereinafter called direct seller, away from
business premises, typically in the consumer’s
home, in that of another consumer or at the
consumer’s place of work.

(2) Consumer means any natural person who buys
products for purposes which can be regarded as
outside his trade, business or profession.

(3) LDSA — Latvian Direct Selling Association is
national association of direct selling companies
which represents the direct selling industry in
Latvia and which is a member of Seldia — the
European Direct Selling Association.

(4) Company means any business entity which
markets products associated with its trademark or
service mark or identifying symbol through a
distribution system based on direct selling and
which is a member of the LDSA.
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5) izplatisanas sistéma ir jebkada organizacija un
metode, kas izstradatas produktu marketingam;

6) tiesais pardevéjs ir jebkura fiziska vai juridiska
persona, kura ir tiesas tirdzniecibas uzpémuma
izplatisanas sistéemas biedrs un kura tirgo
uznemuma produktus, veicina tirdzniecibu vai
sniedz atbalstu tirdznieciba arpus
uznemejdarbibas telpam, parasti pateretaja majas,
cita pateretaja majas vai pateretaja darba vieta;

7) produkts ir jebkada materiala vai nemateriala
prece vai pakalpojums;

8) pardosana ir sazinpa ar potencialajiem
pateretajiem, produktu piegade vai
demonstréesana, pastutijumu pienemsana, produktu
piegade un maksajuma sanemsana;

9) pardosanas viesibas ir tie$a tirdznieciba
patéretaju grupai, kuru saimnieks ir uzaicinajis
sadam nolukam;

10) pasutijuma veidlapa ir dokuments, ko izmanto
produktu pasutisanai;

11) darbinieku piesaiste ir darbiba, ko veic ar
merki piedavat personai iespeju klut par tieso
pardeveju;

12) kodeksa administrators ir neatkariga persona
val 1estade, kuru ir 1iecelusi LTTA, lai ta
uzraudzitu, ka uznemumi ievero LTTA kodeksu,
un lai izskatitu sudzibas saskana ar kodeksu.

1.3. Uznémumi

LATVIJAS TIESAS TIRDZNIECIBAS ASOCIACIJIA
LATVIAN DIRECT SELLING ASSOCTATION

(5) Distribution system means any organization
and method designed for the marketing of
products.

(6) Direct seller means any natural or legal person
who 1s member of the distribution system of a
direct selling company and who sells, facilitates or
assists in the sale of products of that company
away from business premises, typically in the
consumer’s home, in that of another consumer or
at the consumer’s place of work.

(7) Product means any goods, tangible or
intangible, or service.

(8) Selling means communication with potential
customers, delivery of products or demonstration,
taking orders, delivery of products and receipt of
the payment.

(9) Party selling means direct selling to a group of
consumers invited by a host to that end.

(10) Order form means any document used to order
products.

(11) Recruiting means activity conducted for the
purpose of offering a person the opportunity to
become a direct seller.

(12) Code administrator means an independent
person or body appointed by the LDSA to monitor
member companies’ observance of the LDSA’s
Code and to resolve complaints under the Code.

1.3. Companies

kodekss, lai tas tiktu uznemtas un varetu turpinat
dalibu LTTA. Katrai LTTA dalibas organizacijai ir
prasits publiski popularizet dalibu LTTA un $o
kodeksu.

1.4. Tiesie pardeveji

Every LDSA member company pledges to abide by
the Code as a condition of admission and
continuing membership in the LDSA. Every LDSA
member company shall be required to promote to
the public its LDSA affiliation and this Code.

1.4 Direct Sellers

Tiesajiem pardevejiem kodekss nav tiesi saistoss,
bet, lai tie varetu piedalities uzpémuma
izplatisanas sistemas, tiem ir janem vera kodekss
val ricibas noteikumi, kas atbilst ta standartiem.

1.5. Pasparvalde

Direct sellers are not bound directly by the Code,
but shall be required by their companies to adhere
to it or to rules of conduct meeting its standard as
a condition of membership in the companies’
distribution systems.

1.5 Self-regulation

Kodekss ir tieSsas  tirdzniecibas  nozares
pasparvaldes pasakums. Tas nav likums, un taja
noteiktas saistibas var pieprasit tadu etiskas
rictbas limeni, kas parsniedz likuma noteiktas
prasibas. Ta neieverosana nerada nekada veida

The Code is a measure of self-regulation by the
direct selling industry. It is not a law, and its
obligations may require a level of ethical
behaviour  which  exceeds existing legal
requirements. Non-observance does not create any
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civiltiesisko atbildibu. Partraucot dalibu LTTA,
uzpémumam vairs nav saistoss kodekss, ka
noteikumi paliek piemerojami notikumiem vai

darijjumiem, kas radusies laika, kad uzpémums
bija LTTA biedrs.

1.6. Tiesibu akti
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civil law responsibility. With termination of its
membership in the LDSA, a company is no longer
bound by the Code, the provisions of which remain
applicable to events or transactions occurring
during the time a company was a member of the
LDSA.

1.6 Law

Uzpémumiem un tieSajiem pardevejiem ir janem
vera tiesibu aktu prasibas, un tade] kodeksa nav
parfrazetas visas tiesibu aktos noteiktas saistibas.

1.7. Standarti

Companies and direct sellers are presumed to
comply with the requirements of law and therefore
the Code does not restate all legal obligations.

1.7 Standards

Kodeksa ir ieklauti etiskas ricibas standarti tiesas
tirdzniecibas uzpéemumiem un tiesajiem
pardevejiem. Kodeksu ir ieteicams izmantot ka
nozares standartu liecibu.

1.8. Teritoriala piemérosana

The Code contains standards of ethical behaviour
for direct selling companies and direct sellers. It is
recommended that the Code be used as evidence of
industry standards.

1.8 Territorial Application

LTTA ka nosacijjumu iestajal un nepartrauktai
dalibai LTTA, katram biedram pieprasis nemt
vera: valstu kodeksus, ja uznemums ir valsts TTA
biedrs; Eiropas kodeksus, ja uznemums Eiropas
Ekonomikas Zona (EEZ) nav valsts TTA biedrs;
pasaules kodeksu, ja arpus EEZ uzpnpemums nav
valsts TTA biedrs.

2. RICIBA ATTIECIBA UZ PATERETAJIEM

2.1. Aizliegtas prakses

LDSA pledges that it will require each member as
a condition of admission and continuing
membership in the LDSA to comply either with;
the National Codes wherever the company is
member of a national DSA; the European Codes
wherever within the European Economic Area
(EEA) the company is not a member of a national
DSA; the World Code wherever outside the EEA
the company is not a member of a national DSA.

2. CONDUCT TOWARDS CONSUMERS

2.1. Prohibited Practices

Tiesie pardeveji nedrikst izmantot nepatiesas,
maldinosas vai negodigas prakses.

2.2. IdentificéSana un demonstresana

Direct sellers shall not use misleading, deceptive
or unfair sales practices.

2.2. Identification and Demonstration

Jau sazinas sakuma ar pateretaju tiesajiem
pardevejiem ir janosauc savs vards un uzpémuma
nosaukums un japaskaidro savi merki. Pardosanas
viesibas tiesajiem pardevejiem ir skaidri jaatklaj
pasakuma merki gan saimniekam, gan viesibu

dalibniekiem. Pirms  pardosanas tiesajiem
pardevejiem ir janodrosina produkta
izskaidrosana wun/vai demonstréSana, ka arl

jasniedz informacija, ko nosaka likums.

Pateretajam informacija ir jasniedz skaidri un
saprotami, mnemot vera labticibas principus
komercialos darijumos un principus attieciba uz to
personu aizsardzibu, kuras saskana ar valstu
tiesibu aktiem nav spejigas sniegt savu

From the beginning of the contact with a
consumer, direct sellers shall identify themselves
and their company and explain the purpose of
their solicitation. In party selling, direct sellers
shall make clear the purpose of the occasion to the
host and the participants. Prior to the conclusion
of the sale, direct sellers shall provide an
explanation and/or a demonstration of the
product, as well as the information required by
the law.

The information given to the consumer shall be
provided in a clear and comprehensible manner
with due regard to the principles of good faith in
commercial transactions and the principles
governing the protection of those who are unable,



piekrisanu, pieméram, nepilngadigas personas.

2.3. Atbildes uz jautajumiem
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pursuant to national legislation, to give their
consent, such as minors.

2.3. Answers to Questions

Tiesajiem pardevejiem ir jasniedz rupigas un
saprotamas atbildes uz visiem patéeretaju
jautajumiem par produktu un piedavajumu.

2.4. Pastitijuma veidlapa

Direct sellers shall give accurate and
understandable answers to all questions from
consumers concerning the product and the offer.

2.4. Order Form

Pateretajam pardosanas laika 1ir jaizsniedz
pasutjuma veidlapa, kur ir minéts uznemums un
tiesais pardevejs un kura pateretajam ir sniegta
visa uzpémuma un atbilstiga gadijuma tiesa
pardeveja kontaktinformacija, un visi butiskie
pardosanas noteikumi (atbilstosi 2.2. punktam).

2.5. Mutvardu solijumi

An order form shall be delivered to the consumer
at the time of sale, which shall identify the
company and the direct seller and provide the
consumer with the full contact details of the
company and where applicable the direct seller,
and all material terms of the sale (corresponding
to 2.2).

2.5. Verbal Promises

Tiesais pardevejs nedrikst izteikt mutvardu
solijjumus attieciba uz uzpemuma atzitiem
produktiem.

2.6. Anulésanas tiesibas un precu atpakalatdosana

Direct sellers shall only make verbal promises
concerning the product which are authorized by
the company

2.6. Right of withdrawal and Return of Goods

Uzpémumiem un tiesajiem pardevejiem ir
janodrosina, lai jebkura pasutijuma veidlapa
neatkarigi no ta, vai ta ir likuma noteikta prasiba,
val ne, butu noradijums par anuléSanas tiestbam
laikposma, kas nav 1saks par 14 dienam, ieskaitot
tiesibas un  nosacjumus atgut jebkadus
maksajumus vail iemainitas preces; vai jainforme
pateretajs par anuléSanas tiestbu neesamibu.
Uzpémumiem un tieSajiem pardevejiem, kas
piedava beznosacijumu atpakalatdosanas tiesibas,
tas janorada rakstveida.

2.7. Garantija un péecpardosanas pakalpojumi

Companies and direct sellers shall make sure that
any order form contains, whether it is a legal
requirement or not, a right of withdrawal during a
period that is not less than 14 days, including the
right and conditions to obtain reimbursement of
any payment or goods traded in; or informs the
consumer of an absence of right of withdrawal.
Companies and direct sellers offering an
unconditional right of return shall provide it in
writing.

2.7. Guarantee and After-Sales Service

Pasttjjuma veidlapa vai tal pievienotajos
materialos, vai kopa ar produktu pircejam ir
jasniedz skaidra informacija par garantijas vai
galvojuma noteikumiem, papildu informacija par
pécpardosanas pakalpojumiem un to
ierobezojumiem, janorada garantijas sniedzeja
vards un adrese, garantijas ilgums un noversanas
pasakumi, kas pieejami pircejam.

2.8. Papildu materiali

Terms of a guarantee or a warranty, details and
limitation of after-sales service, the name and
address of the guarantor, the duration of the
guarantee and the remedial action open to the
purchaser shall be clearly set out in the order
form or other accompanying literature or provided
with the product.

2.8. Literature

Papildu materialos vai vestules nedrikst but
ieklauts nepatiess vai maldinoss produkta
apraksts, apgalvojumi par to vai ilustracijas. Tajos
ir jabut mineétam uzpemuma nosaukumam,
adresei vai talrupa numuram, taja var but
ieklauts tiesa pardeveja talruna numurs. Tiem ir

Promotional literature or mailings shall not
contain any product description, claims or
illustrations which are deceptive or misleading. It
shall contain the name and address or telephone
number of the company and may include the
telephone number of the direct seller. It shall also
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jabut arl saskana ar so kodeksu un noteikumiem
attieciba uz bérniem un jauniesiem, jo 1pasi ar
negodigas komercprakses direktivu un
audiovizualo mediju pakalpojumu direktivu.

2.9. Atsauksmes
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be compliant with the present Code and the rules
regarding marketing towards children and
youngsters, in particular those of the Unfair
Commercial  Practices Directive and the
Audiovisual Media Services Directive.

2.9. Testimonials

Uzpémumi un tieSie pardeveji nedrikst minéet
nekadas atsauksmes vai apstiprinajumus, kas nav
atlauti, nav patiesi, ir novecojusi vai citadi vairs
nav piemerojami, nav saistiti ar vinu piedavajumu
val tiek izmantoti ta, ka tie varetu maldinat
pateretaju.

2.10. Salidzinasana un nomelnosana

Companies and direct sellers shall not refer to any
testimonial or endorsement which 1is not
authorized, not true, obsolete or otherwise no
longer applicable, not related to their offer or used
in any way likely to mislead the consumer.

2.10. Comparison and Denigration

Uzpémumiem un tiesajiem pardevejiem ir
jaizvairas no tadu salidzinajumu izmantosanas,
kas varetu but maldinosi vai neatbilst godigas
konkurences principiem. Salidzinasanu drikst
veikt vienigi saskapna ar noteilkumiem par
salidzinoso reklamu, kas izklastiti Direktiva
2006/114/EK  par maldinosu wun salidzinosu
reklamu. Uznemumi un tiesie pardeveji ne tiesi,
ne pastarpinati nedrikst nomelnot nevienu
uznemumu vai produktu. Uzpémumi un tiesie
pardeveji nedrikst negodigi izmantot
prieksrocibas, ko sniedz citi uzpemumi vai
produkta tirdzniecibas nosaukuma un simbola
prestizs.

2.11. Privatuma ieverosSana

Companies and direct sellers shall refrain from
using comparisons which are likely to mislead or
which are incompatible with principles of fair
competition. Comparisons shall only be made in
accordance with the provisions on comparative
advertising set out in Directive 2006/114/EC
concerning misleading and comparative
advertising. Companies and direct sellers shall
not denigrate any firm or product directly or by
implication. Companies and direct sellers shall not
take unfair advantage of the goodwill attached to
the trade name and symbol of another firm or
product.

2.11. Respect of Privacy

Personiska sazipa, sazipa pa talruni vai
elektroniski notiek sapratiga veida un laika, lai ta

nebutu uzbaziga. Tiesajam pardevejam ir
japartrauc demonstrésana vai tirdzniecibas
prezentacija, ja to  pieprasa  pateretajs.
Uzpémumiem un tiesajiem pardevejiem ir

atbilstosi jarikojas, lai nodrosinatu visas privatas
informacijas, ko ir sniegusi esosie val lespe€jamie
pateretaji, aizsardzibu.

2.12. Godigums

Personal, telephone or electronic contact shall be
made in a reasonable manner and during
reasonable hours to avoid intrusiveness. A direct
seller shall discontinue a demonstration or sales
presentation upon the request of the consumer.
Companies and Direct Sellers shall take
appropriate steps to ensure the protection of all
private information provided by actual or
prospective customers.

2.12. Fairness

Tiesie pardeveji nedrikst launpratigi izmantot
individualu pateretaju uzticibu, tiem ir jaciena
pateretaju komercialas pieredzes trukums un tie
nedrikst negodigi izmantot patéretaju vecumu,
slimibu, garigu vai fizisku invaliditati, letticibu,
izpratnes trukumu vai valodas zinasanu trukumu.

2.13. PiesaistiSana tirdzniecibai

Direct sellers shall not abuse the trust of
individual consumers, shall respect the lack of
commercial experience of consumers and shall not
exploit a consumer’s age, illness, mental or
physical infirmity, credulity, lack of
understanding or lack of language knowledge.

2.13. Referral Selling

Uzpémumi un tiesie pardeveji nedrikst mudinat
pateretajus iegadaties produktus, pamatojoties uz
apgalvojumu, ka pateretajs var samazinat vai pat

Companies and direct sellers shall not induce a
consumer to purchase products based upon the
representation that a consumer can reduce or
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segt pirkuma cenu, piesaistot citus pateretajus
pardevejam, veikt lidzigus pirkumus, ja sadi
samazinajumi vai atlidzinasana ir atkariga no
nedrosiem notikumiem nakotne.

2.14. Izpilde
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recover the purchase price by referring other
consumers to the sellers for similar purchases, if
such reductions or recovery are contingent upon
some unsure future event.

2.14. Performance

Jebkurs pasutijums ir jaizpilda péc iespejas atrak
un 30 dienu laika kop$ dienas, kad patéretajs ir
parakstljis pasutijjumu, ja vien puses nav
vienojusas citadak.

Pateretajiem ir jabut informetiem, ja uzpémumi
val tiesie pardeveji nav spejigi izpildit saistibas
tadel, ka pasatitie produkti nav pieejami. Sada

gadjjuma  pateretaji var sanemt jebkuru
samaksato summu atmaksu, cik atri vien
liespejams, un 30 dienu laika no briza, kad

uznémums ir sanémis pazinojumu par anulésanu.

3. KODEKSA IZPILDE

3.1. Uznémuma atbildiba

Any order shall be executed as quickly as possible
and in any case within 30 days from the day
following that on which the consumer signs the
order, unless the parties have agreed otherwise.
Consumers shall be informed if companies or
direct sellers are unable to perform their side of
the contract on the grounds that the products
ordered are unavailable. In that case, consumers
may obtain a refund of any sums they have paid
as soon as possible and in any case within 30 days
from the day on which the company receives the
communication of the withdrawal.

3. CODE ENFORCEMENT

3.1. Companies’ Responsibility

Primara atbildiba par kodeksa ieverosanu ir
katram atseviskam uzpemumam. Ja kodekss tiek
parkapts, uzpemums Isteno visus sapratigos
centienus, lai gandaritu sudzibas iesniedzeju.
Katram dalibas uznpémumam un toposam dalibas
uznemumam ir jaiecel LTTA kodeksa atbildiga
amatpersona. Kodeksa atbildiga amatpersona ir
atbildiga par to, lai atvieglotu uzpémumam
kodeksa nemsanu veéra un atbildetu uz LTTA
kodeksa administratora pieprasijumiem. Tapat
vins val vina ir galvena kontaktpersona
uznémuma, kas zino par LTTA Etikas kodeksa
principiem neatkarigiem pardevejiem, uznpemuma
darbiniekiem, patéretajiem un sabiedribai.

3.2. LTTA atbildiba

The primary responsibility for the observance of
the Code shall rest with each company. In case of
any breach of the Code, companies shall make
every reasonable effort to satisfy the complainant.
Each member company and pending member
company is required to designate a LDSA Code
Responsibility Officer. The Code Responsibility
Officer is responsible for facilitating compliance
with the Code by their company and responding to
inquiries by the LDSA Code Administrator. He or
she will also serve as the primary contact at the
company for communicating the principles of the
LDSA Code of Ethics to their independent
salespeople, company employees, customers and
the general public.

3.2. LDSA Responsibility

LTTA nodrosina personu, kas atbildiga par
stdzibu izskatisanu. LTTA veic visus sapratigos
centienus, lai nodrosinatu studzibu risinasanu.

3.3. Kodeksa administrators

LDSA shall provide a person responsible for
complaint handling. LDSA shall make every
reasonable effort to ensure that complaints are
settled.

3.3. Code Administrator

LTTA par kodeksa administratoru iecel
neatkarigu personu vai iestadi. Kodeksa
administrators, veicot atbilstigas darbibas,

uzrauga to, ka uznpémumi ievero kodeksu. Kodeksa
administrators risina jebkadas neatrisinatas
pateretaju sudzibas, kas balstas uz kodeksa
parkapumiem, un iesniedz ikgadéju zinojumu par
kodeksa darbibu.

LDSA shall appoint an independent person or

body as Code Administrator. The Code
Administrator shall monitor companies’
observance of the Code by appropriate actions.
The Code Administrator shall settle any

unresolved complaint of consumers based on
breaches of the Code and shall furnish an annual
report on the operation of the Code.
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3.4. Darbibas
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3.4. Actions

Darbibas, par kadam var lemt uzpémumi, LTTA
vai kodeksa administrators var ieklaut pasttijumu
atcelSanu, iegadato produktu atpakalatdosanu,
maksajuma atlidzinasanu vai citas atbilstigas
darbibas, tostarp bridinajumus tiesajiem
pardevejiem, tieSo pardeveju ligumu vai cita veida
attiecibu ar uznemumu izbeigSanu, bridinajumus
uznémumiem, uzpémumu izslegSsanu no LTTA
biedru skaita, un $adu darbibu un sankciju
publicesanu.

3.5. Sudzibu izskatiSana

Actions to be decided on by companies, LDSA or
Code Administrator may include cancellation of
orders, return of goods purchased, refund of
payment or other appropriate actions, including
warnings to direct sellers, cancellation or
termination of direct sellers’ contracts or other
relationships with the company, warnings to
companies, exclusion of companies from LDSA
membership, and the publication of such actions
and sanctions.

3.5. Complaint Handling

Uzpémumi, LTTA un kodeksa administrators
izstrada sudzibu izskatiSsanas kartibu un
nodrosina, lai 1sa laikposma tiktu apstiprinata
katras sudzibas sanpemsana un sapratiga
laikposma tiktu pilepemti lémumi. Pateretaja
stdzibu izskatisana pateretajam ir bez maksas.

3.6. Publicesana

Companies, LDSA and Code Administrator shall
establish complaint-handling procedures and
ensure that receipt of any complaint is confirmed
within a short time and decisions are made within
a reasonable time. Handling of consumer
complaints shall be free of charge to the consumer.

3.6. Publication

LTTA publice kodeksu un pec iespejas plasak to
popularize. Drukati kodeksa eksemplari
sabiedribai ir pieejami bez maksas.

3.7. Eiropas kodeksa administrators

LDSA shall publish the Code and make it known
as widely as possible. Printed copies shall be made
available free of charge to the public.

3.7. European Code Administrator

Eiropas kodeksa administratoru veido cetru
dalibnieku komiteja. Tris no tiem ir no tiesas
tirdzniecibas sektora un tos iecel Seldia valde.
Ceturtais dalibnieks, kuru ar1 iecel Seldia valde
un kurs darbojas ka priekssedetajs, nav saistits ar
sektoru. Seldia izpilddirektors saskana ar amata
pienakumiem ir kodeksa administratora sekretars.
Eiropas kodeksa administrators var veikt vienu no
nakamaja punkta minetajam darbibam, ja
pateretaja dzivesvieta ir EEZ dalibvalsti vai
uzpemums vai tieSais pardevejs darbojas viena no
EEZ valstim.

Eiropas kodeksa administrators var:

1) sanemt stidzibas un piepemt lemumus par tam
no personam (patéretajiem, tieajiem pardeveéjiem,
tiesas tirdzniecibas uzpnemumiem, pateretaju
organizacijam utt.) no vienas no EEZ valstim, kas
nav tadas TTA biedri, kas ir Seldia biedrs, kura ir
ieklauts tiesas tirdzniecibas uznémums, kas ir
Seldia biedrs vai TTA, kas ir Seldia biedrs;

2) sanemt stidzibas un pienemt lemumus par tam
no personam, kas saistitas ar parrobezu
darjjumiem un, kuras ir iesaistitas tiesas
tirdzniecibas uznemumi, kas ir Seldia biedri vai
vienas no EEZ valstu TTA biedri, kas ir Seldia
biedrs;

3) sanemt stidzibas un piepemt lémumus par tam
no TTA, kas ir Seldia biedri viena no EEZ valstim,

The European Code administrator consists of a
committee of four members. Three of them are
from the direct selling sector and are appointed by
the board of Seldia. The fourth member, also
designated by the board of Seldia and acting as
chairman, is independent from the sector. The
Executive Director of Seldia is ex officio secretary
of the Code Administrator.

The European Code Administrator can take one of
the actions mentioned in the next paragraph
where the consumer has his residence in a
member state of the EEA or a company or a direct
seller is active in one of the EEA countries.

The European Code Administrator may:

1. receive and decide on complaints from parties
(consumers, direct sellers, direct selling
companies, consumer bodies etc) from one of the
EEA countries without a DSA in membership of
Seldia involving a direct selling company in
membership of Seldia or of a DSA in membership
of Seldia

2. receive and decide on complaints from parties
related to cross-border transactions and involving
a direct selling company in membership of Seldia
or of a DSA in membership of Seldia from one of
the EEA countries

3. receive and decide on complaints from DSAs in
membership of Seldia in one of the EEA countries
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kur ir iesaistits tiesas tirdzniecibas uznemums,
kas ir Seldia biedrs; un

4) sanemt sudzibas no TTA — Seldia biedriem — no
vienas no EEZ valstim, kura ir iesaistiti tiesas
tirdzniecibas uznémumi, kuri ir PTTAF, PTTAF
generaldirektorata padomes biedri vai no TTA, kas
nav Seldia biedri, ar starpniecibas mérki kopa ar
sadiem tiesas tirdzniecibas uzpémumiem, PTTAF
un attiecigajiem TTA.

3.8. Proceduras

LATVIJAS TIESAS TIRDZNIECIBAS ASOCIACIJIA
LATVIAN DIRECT SELLING ASSOCTATION

involving a direct selling company in membership
of Seldia and

4. receive complaints from DSAs in membership of
Seldia from one of the EEA countries involving
direct selling companies in membership of
WFDSA, WEDSA CEO Council or of DSAs outside
membership of Seldia with the aim of mediation
together with such direct selling companies,
WFDSA and the DSA in question.

3.8. Procedures

1. Informacijas vaksana

Ja, atbildot uz sudzibu, ir nepieciesams savakt
informaciju, lai konstatétu faktus un noteikumus,
kas attiecas uz gadijumu, kodeksa administrators
informe attiecigo uzpémumu par sudzibu un

sudzibas lesniedzeja identitati. Kodeksa
administrators var pieprasit uzpnemumam un
stdzibas iesniedzejam iesniegt papildu

informaciju. Pec faktu parbaudes un nemot vera
kodeksa noteikumus, kodeksa administrators tris
menesu laika kops$ sudzibas sanemsanas pienem
lemumu par to, kadas darbibas butu javeic.

2. Citas darbibas

Ja kodeksa administrators uzskata, ka, iespejams,
ir noticis kodeksa parkapums, tas attiecigajam
uzpemumam nosuta pieprasijjumu viena meénesa
laika iesniegt apsverumus.

Uzpémumam viena menesa laika ir japienem
lemums par faktiem un kodeksa punktiem,
pamatojoties uz ko, kodeksa administrators lem}
sakt proceduru.

Nemot vera atbildi vai gadijuma, ja uzpémums
nav atbildejis, kodeksa administrators var nolemt
izdot atzinumu, skaidri un konkreti nosakot
iemeslus, kade] tas uzskata, ka ir notikusi kodeksa
neieverosana, un aicinat uzpémumu tris meénesu
laika izpildit kodeksa nosacijjumus.

LTTA valde var nolemt publiskot atzinumu, ja to
ir ierosinajis vai ieteicis kodeksa administrators.

1. Information Gathering

Where, in response to a complaint, it is necessary
to gather further information to determine the
points of facts and of rules concerning the case,
the Code Administrator shall inform the company
concerned about the complaint and the identity of
the complainant. The Code Administrator may
ask the company and the complainant to supply
further information. After examining the facts and
in the light of the rules set in this Code, the Code
Administrator will decide within three months
after the complaint has been received, whether
further action should be taken.

2. Other Procedures

If the Code Administrator considers that there
may be an infringement of the Code, it addresses a
request to the Company concerned, requesting it
to submit its observations within one month.

The Company has to adopt within one Monte a
position on the points of fact and of Code on which
the Code Administrator bases its decision to open
a procedure.

In the light of the reply or absence of a reply from
the Company the Code Administrator may decide
to issue an opinion, clearly and definitively setting
out the reasons why it considers there to have
been incompliance with the Code and calling on
the Company to comply with the Code within 3
months.

The Board of LDSA can decide to make the
opinion public, on a proposal or recommendation
by the Code Administrator.



