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KOOEKC IIOBEJEHWA 110
OTHOHIEHUIO K ITIOTPEBUTEJIAM

1. OBIIME ITPABUJIA

1.1 Cdepa mesrenbHOCTH

LATVIJAS TIESAS TIRDZNIECIBAS ASOCIACIIA
LATVIAN DIRECT SELLING ASSOCIATION

Confirmed on October 30th, 2018

CODE OF CONDUCT TOWARDS
CONSUMERS

1. GENERAL

1.1 Scope

Komekc moBemeHMs 110 OTHOIIIEHUIO K OTPEOUTE M
JlaTBuiCKOM accoIualiuy IPSIMBIX IIPOSANK (masee B
TeKCTe JKomekc’) mpuHsama JlaTeuiickas
accolmanus MIPsIMBIX TPOJAaK, KOTOpas SIBJISAETCS
uneHoM Seldia— EBporeiicKoii accoruanmy IpsaMbIX
IPOJIa’K, B COOTBETCTBUU C KOJEKCOM IIOBeJeHUS II0
OTHOIIEHUI0 K  IoTpedurensM  EBpormeickoi
acCOIMAIINY TPAMBIX Tpomask. Kogekc ormmcsiBaer
OTHOIIEHU MEeRIY KOMIIAHUSAMHU IPSAMBIX IIPOJasK 1
OpoJaBIlaMU IPAMBIX IIPOJAXK C OJHOM CTOPOHBI, 1
moTpeduTeIIMH ¢ Ipyroit croporsl. Ilens komexca —

JIOCTUYH YIOBJIETBOPEHHOCTH u 3aIIUThI
norpebuTesIe, CII0COOCTBOBATH YeCTHOH
KOHKYPEHITUN B pamMKax ¢BOGOTHOTO

IPEeIIMPUHUMATEIbCTBA, IIOBBIINEHUS IIyOJIMIHOTO
UMUJRA IPAMBIX IPOJAK, TJIIaBHAA I1eJ1b KOTOPHIX —
MIPOJAaBATh KAYeCTBEHHBIE ITPOIYKTHI IIOTPEOUTEIAM
B PaMKaX YeCTHBIX IIPABUJ U YCJIOBUH.

1.2 OOBsACHeHHEe TEPMHHOB

The Latvian Direct Selling Association’s Code of
Conduct towards Consumers (hereinafter referred
to as the “Code”) is adopted by the Latvian Direct
Selling Association, which is a member of Seldia —
the European Direct Selling Association, following
the European Direct Selling Code of Conduct
towards Consumers. The Code concerns the
relations between direct selling companies and
direct sellers on the one hand and consumers on
the other hand. The Code is aimed at achieving the
satisfaction and protection of consumers, the
promotion of fair competition in the framework of
free enterprise, and the enhancement of the public
image of direct selling, which is to sell quality
products on fair terms and conditions to
consumers.

1.2 Glossary of terms

B aTom rozmekce:

1) mpamsre mpojasxm  03HAYAIOT JIOOOH MeETON
MPOJasK, KOTOPBI OCHOBBIBAETCSI HA TOM, UYTO
MIpoJaBel], Jajiee B TeKCTe — ,, IPOJABEI] IPAMBIX
mpogax’, o0bSICHAET WIH JeMOHCTPUPYET HMPOIYKT
MMOTPEeOUTENTIO 3a IIpeeslaMi IOMEeIeHUH JTeJTOBBIX
opraHu3aliui.

2) morpebmre.Ip — M1060€e PUUIECKOe JIUII0, KOTOPOe
IIPUOOPEJTO IMIPOAYKTHI C IEJIBI0, KOTOpPAas He CBI3aHa

c OCYIIEeCTBJIAEMOM M TOProOBJIEH,
IpeIIpUHIMATEIbCKON eSS TeJIbHOCTBIO WA
mpodeccreit;

3) LTTA — JlaTBuiickad accOIHaIldd IIPAMBIX
IpOma SABJISETCS HAIIMOHAJIILHON accoluarmeit
IIPEeIIPUATHNA HPSAMBIX IPOIAK, KoTopasi

npeacraBiaser B JlaTBUM MHIYCTPHWIO IIPSAMBIX
MpoIask W KoTopas sABJdeTcs wieHoMm Seldia —
EBpometickoit accoruaiiiy MpsiMbIX IIPOJIAK;

4) KoMmaHHS — TIO60Ee IIPeJIpHATHE , KOTOPOe
IIPOJBUTAET IIPOAYKIINIO, CBA3AHHYIO C TOBAPHBIMU
3HaKaMu, 3HAKaM®W  OOCIyKMBAHUSA  HWJIU
UOeHTAPUIUPYOIIUMHA  CHMBOJIAMM, HCIOJIb3YS

For the purpose s of this Code:

(1) Direct selling means any selling method which
is based on the explanation or demonstration of
products to a consumer by a salesperson,
hereinafter called direct seller, away from business
premises.

(2) Consumer means any natural person who buys
products for purposes which can be regarded as
outside his trade, business or profession.

(3) LDSA — Latvian Direct Selling Association is
national association of direct selling companies
which represents the direct selling industry in
Latvia and which is a member of Seldia — the
European Direct Selling Association.

(4) Company means any business entity which
markets products associated with its trademark or
service mark or identifying symbol through a
distribution system based on direct selling and
which is a member of the LDSA.
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CHCTEMY PACIPOCTPAHEHUS, OCHOBAHHYIO Ha
OpPSMBIX IIpogakax, u apisgoineecsa wiedoMm LTTA;

5) crcrema PacIpoCcTpaHEeHHUST - J0bast
OpTaHU3AINA UJIU METOJI, KOTOPBIN padpaboTaH I
TPOIBMKEHUS TPOIYKTOB;

6) mpogaBerr IpAMBIX IPOJa — 000e PU3MIECKoe
WY OPUIUYECKOE JIUII0, KOTOPOE SIBJISETCS UJIEHOM
CHCTEMBI PACHPOCTPAHEHUS KOMIIAHUU IIPSAMBIX
MIPOJIAasK M KOTOPOe TOPTYeT MPOAYKTaMU KOMITAHUH,
CITOCOOCTBYET TOPTOBJIE WJIM OKA3BIBAET IOIIEPIKKY
B TOPTORBJIE TPOAYKIIMM KOMIIAHWHU 3a IIpeIesIaMu
paboumx TmoMeleHu# — TpenmpusTus; llpomaserr
MIPSIMBIX IPOIasK MOJKET UMETh IIPagBo
PEeKpyTHpPOBATH  JAPYTHX  IPOJABIIOB  IIPSMBIX
mpomask. IlpomaBelry MPAMBIX IIPOJAM  MOIKET
SIBJIATBCSI ~ HE3aBUCHMBIM  TOPTOBBIM  areHTOM,
HEe3aBUCUMbBIM TIOAPSATIAKOM, HEe3aBUCHUMBIM
JWJIEPOM WA JUCTPUOBIOTOPOM, PAbOTAMOIINM II0
HAlMy WX CAMO3aHATHIM IIPEJCTABUTEJIEM WJIN
MHBIM IOJ00HOr0 poa mpencrasureaeM Komoanmm.
7) mpogyrr — 000K MaTepHWANbHBIH  MIH
HeMaTepHUaJIbHBIN TOBAP WJIN YCIIyTra;

8) Ilpomecc mpogasxm — KOMMYHHKAIIUA C
IOTEHIINAJbHBIMA  IIOTPEOUTEJIAMH,  JOCTABKA
IPOOYKTOB MJIM JEeMOHCTPAIXs, IIPHUEeM 3aKa3o0B,
JOCTaBKA IPOAYKTOB U IOJIyYEHHE ILIaTeXa;

9) MepompmATHE II0 TPOJAXKAM — OTO TIPAMEIE
MPOJAKU JJIsT TPYHIBl IOTpeOuTesieil, KOTOPYIO
XO03SIMH TPUTJIACUJI C ITOH I1EJIbI0;

10) 6ramr 3arxaza — obo3HAYAET paclIedaTaHHBIH
WIW HaAIIUCAHHBIA JOKYMEHT, IIOJATBEpP:KIAIOIIHNH
merann 3akasa Kimenra, a Taxkse obOecredymBaer

TOJIyYeHUe YyeKa Kauenrom. B cayuae
OCYIIIECTBJIEHUST Tpogasku depe3 MuTepHer, Ha
TIOCTOSHHOM HOCHUTEeJIE uHpOpPMATTAT

IIpegocraBJIAdeTCA (bopMa, OoTpasKamwIimasa YCJIOBHUA
IIpeaJIoKeHUA U IIOKYIIKHU.

11) perpyrmpoBarme - IeATeILHOCTb, KOTOPAS
OCYIIIECTBJISETCS C IIeJIbI0 IIPEIJIONKeHUsa JIUILY
BO3MOYKHOCTH CTATh IIPOJABIIOM IIPAMBIX IIPOIAK;

12) agmuHHCTpaTOp KOJEeKca — He3aBUCUMOe JIHIIO
WIN yupeskaeHne, Kotopoe masHaueno LTTA mis
TOr0, 4YTOOBI OH HAOJIONAJ 34 TeM, KaK KOMIIAHWN
coomomaror komexkc LTTA, m gma Toro, 4YToOBI
paccMaTpPpUBATh KAJI00EI B CBI3U C KOJEKCOM.

1.8. Komnamun

LATVIJAS TIESAS TIRDZNIECIBAS ASOCIACIIA
LATVIAN DIRECT SELLING ASSOCIATION

(5) Distribution system means any organization
and method designed for the marketing of products.

(6) Direct seller means any natural or legal person
who is member of the distribution system of a direct
selling company and who sells, facilitates or assists
in the sale of products of that company away from
business premises. Direct sellers’ may be entitled
to recruit other persons to become Direct Sellers. A
Direct Seller may be an independent commercial
agent, independent contractor, independent dealer
or distributor, employed or self- employed
representative, or any other similar sales
representative of a Company.

(7) Product means any goods, tangible or
intangible, or service.

(8) Selling means communication with potential
customers, delivery of products or demonstration,
taking orders, delivery of products and receipt of
the payment.

(9) Party selling means direct selling to a group of
consumers invited by a host to that end.

(10) Order form means a printed or written
document confirming details of a Consumer order
and providing a sales receipt to the Consumer. In
the case of Internet purchases, a form containing
all terms of the offer and purchase provided in
durable medium.

(11) Recruiting means activity conducted for the
purpose of offering a person the opportunity to
become a direct seller.

(12) Code administrator means an independent
person or body appointed by the LDSA to monitor
member companies’ observance of the LDSA’s Code
and to resolve complaints under the Code.

1.3. Companies

Kasmmon OPTaHM3AIINN-YIACTHHIIE LTTA
Heo0X0IMMO IIPUAEPAUBATHC IIPABUI KOJEKCA JJIA

Every LDSA member company pledges to abide by
the Code as a condition of admission and
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TOro, YTOOLI OHA HPHHAJIA Ha cebd 00A3aHHOCTH U
moryia mpomosnkarh yuactue B LTTA. K kammoit
OpraHu3aIuni YYACTHHULIE LTTA  rtpebyercs
myOJMYHO mHoIryJspusupoBath yuactue B LTTA um
9TOT KOJIEKC.

1.4. IIpomaBIibl OPAMEBIX IPOLAK

LATVIJAS TIESAS TIRDZNIECIBAS ASOCIACIIA
LATVIAN DIRECT SELLING ASSOCIATION

continuing membership in the LDSA. Every LDSA
member company shall be required to promote to
the public its LDSA affiliation and this Code.

1.4 Direct Sellers

JlaHHBIN Kogeke He 003BIBAeT IIPOAABIIOB IPSIMBIX
IIPOJAask  HEIMOCPEICTBEHHO, HO  KOMIIAHUIM
Heo0X0oouMO TpeboBaTh OT HHUX IIPHUAEPKHUBATHCI
TpeGOBAHMI KOIEKCA B KAYecTBe MX YCJIOBUSA IJIS
YUACTHS B CUCTEME PACIPOCTPAHEHMSI KOMIIAHNH.

1.5. Camoympasierme

Direct sellers are not bound directly by the Code,
but shall be required by their companies to adhere
to it or to rules of conduct meeting its standard as
a condition of membership in the companies’
distribution systems.

1.5 Self-regulation

Komexc  aBisierca  mepoit  caMoyIIpaBJIeHUS
WHOyCTpUU IIpAMBIX npomask. OH He saBiasercs
3aKOHOM, U OIIpeleJIeHHBIe B HEM 0053aTeJIbCTBA
MOT'YyT TpebOBaTh YPOBEHb OTHUYECKOrO IIOBEIEHU,
KOTOPHIM IIPEBBIIIAET OIpeleJIeHHBIEe 3aKOHOM
HOopMBI. Ero HecoOiro/ieHNe He BBLI3LIBAET KAKyH—
anb0  I'pakJAHCKO—IIPABOBYID OTBETCTBEHHOCTb.
IIpexpamiasa yuactue B LTTA, Komoauus GoJibiire
He CBsSI3aHa KOIEKCOM, B TO BpeMsd KaK IIpaBHJIa
0CTAIOTCS IIPAMEHUMBI K COOBITHAM HJIN CHEIKAM,
KOTOpHIE IIOABHJIMCH BO BpPEMs, KOIMA KOMIIAHHUS
aBysochk wiegom LTTA.

1.6. IIpaBoBhIe aKTE

The Code is a measure of self-regulation by the
direct selling industry. It is not a law, and its
obligations may require a level of ethical behaviour
which exceeds existing legal requirements. Non-
observance does not create any civil law
responsibility. With termination of its membership
in the LDSA, a company is no longer bound by the
Code, the provisions of which remain applicable to
events or transactions occurring during the time a
company was a member of the LDSA.

1.6 Law

IIpenmonaraercs, 4To IpogaBIIEI HPSIMBIX IIPOIAY M
KOMIIAHMH CcOOJIIOgaloT TpebOBaHMS IIPABOBHEIX
aKTOB, ¥ TII09TOMY KOIEKC He  COIEpPyKHT

Companies and direct sellers are presumed to
comply with the requirements of law and therefore
the Code does not restate all legal obligations.

nepedpasupoBAHHBEIX YCTAHOBJIEHHBIX BO BCEX

IIPABOBLIX AKTaX 00S3aTEJIbLCTB.

1.7. CraHmapTH 1.7 Standards

B «xomexc Braouensr cramgaptel artmdeckoro | The Code contains standards of ethical behaviour

TOBEJIeHUsI JJId KOMIIaHUN IIPAMBIX IIPOJAX H
IIPOJABIIOB ITPAMBIX IIPOOAMK. KOZ[QRC JKeJiaTeJIbHO
HCIIOJIB30OBATh KaK IIOATBEPEKICHHE OTpacCJIeBBIX
CTaHIapTOB.

1.8. OxcTeppHTOPHAILHOE JEHCTBHE

for direct selling companies and direct sellers. It is
recommended that the Code be used as evidence of
industry standards.

1.8 Extraterritorial effect

LTTA B kadecTBe yCJIOBUSA, IJIA BCTYIIEHHUS U
"empepeiBHoro ydactus B LTTA, ot ©kasmoro
yuactHmKa (4menHa) OynerT TpeGoBATH COOJIIONEHUS
moJoskeHuii EBpomelickoro Komekca IIOBeIeHUs
KOMIIAHUHI IIPAMBIX IIPOAAX B OTHOIICHUHN IIPAMBIX
IIPOIAXK, OCYIIECTBJISEMBIX 34 IIpenejiaMy CTPAHBI
0asupoOBaHUS, €CJIU TOJBKO OTH OeHCTBUA He OyIyT
nommamarek mon opucaukinuio Komekca IlosBemenus
WHOH CTPaHBI, KOTOpasa sABJIdercs wieHoMm Seldia -
adppunuposannoit Accormuarueir [Ipaverx [Ipomasx,
KOTOPOH Takike MPUHAIIEKUT OTOT YYACTHHUK

LDSA pledges that it will require each member as
a condition of admission and continuing
membership in the LDSA to comply with the
European Codes of Conduct for Direct Selling with
regard to direct selling activities outside its home
country, unless those activities are under the
jurisdiction of Codes of Conduct of another
country’s Seldia - affiliated DSA to which the
member also belongs.
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B ciyuae ecnu, xommammsa mosayuaer #asody B
cesa3u ¢ Komexcom B cTpaHe, KOTOpas He ABJISETCS
yuactuuien Accommarmu [Ipsaverx I[Ipomask, To
KOMIIAHMS JOJIMKHA OPUHATh  OPUCIUKIIHIO
Anvuuncrpatopa  Komexca B crpane  ee
6asupoBaHua (MJIH e eclIi KOMIAHUA He SBJIAETCS
yYaCTHUIEH B cTpaHe ee 0a3MpoOBAHUS, TO JIIO0O0M
OPYroil cTpaHbl-ydacTHHUIIEI Accormanmu IIpsambrx
Iponma:x). Kommamma nmoiskHA HeCTH pasyMHEIE
3aTpaTel, CBSA3AHHBIE C SKAJ000HM, IIOHECEHHEIE
Anvunancrparopom Komexrca crpasbl 6asupoBaHms.
Bomee Toro, Apmmuumcrparop Komexca crpamer
6asupoBaHus MOZKET COTPYSHAYATD c
Anvumancrpatopom  Komerkca  (ecotm TaxoBoit
CYIIEeCTBYeT) CTPAHEI, OTKY 1A ITOCTYIIMAJIA KAI00a, 1
ucxonsa u3 Komexca #Hamod mpumMeHATs B MOpsake
mpuopurera (i) crammapTsr Komexca aTukm cTpaHb!
OTKyZIa IIOCTyIHJIa :Kasoba, mam (i) craHmapTe
Komexca orukm B cTpaHe  IIPOUCXOMKICHUS
(6asmupoBarmsa) kommanny, win (iil)) KAk MIHEMYM,
CTAaHIAPTHI, U3JIOKEeHHbIe B EBpomerickoM Komexce
OTHKM.

2. IIOBEOJEHUE IIO OTHOIODEHUIO K
ITOTPEBUTEJIAM

2.1. BamperneHHasa IpaKTHKA

LATVIJAS TIESAS TIRDZNIECIBAS ASOCIACIIA
LATVIAN DIRECT SELLING ASSOCIATION

Should a company be subject of a Code Complaint
in a country in which it is not a member, the
company must accept jurisdiction of the Code
Administrator in its home country (or if the
company is not a member in its home country, any
country in which it is a DSA member), and shall
bear reasonable costs incurred by the home country
Code Administrator associated with resolution of
the Complaint. Moreover, the Code Administrator
of the home country may coordinate with the Code
Administrator (f one exists) of the complainant’s
country and, in evaluating the alleged Code
Complaint, apply, in order of priority, (1) the
standards of the Code of Ethics in the country in
which the complaint is filed, or, (ii) the standards
of the Code of Ethics in the subject company’s home
country, or (iii) at a minimum, the standards set
forth in the European Code of Ethics.

2. CONDUCT TOWARDS CONSUMERS

2.1. Prohibited Practices

IIpomaBiiam IPSAMEBIX TPOJAK M KOMIIAHUSM HEJIb3s

HUCIIOJIB30BATH  HEJOCTOBEPHYIO, BBOIAIIYIO B
3a0iysKIenme, arpecCUBHYIO u HEYeCTHYIO
IPAKTUKY.

2.2. NgerTRdHUKAIIAA B JeMOHCTPALIHS

Direct sellers and companies shall not use
misleading, aggressive or unfair sales practices.

2.2. Identification

Tlepen HAYaJIOM JIeMOHCTPAIINK TOBAapOB
nepcuekTuBHOMY HokKymartesio, [Ipogaserr IIpsmeix
IIpomasx mosker 6e3 IIpeaBaAPUTEIILHOM IIPOCHOBI CO
CTOPOHBI KJIMEHTA, YECTHO u SICHO
UIeHTUQUITUPOBATE cebsl, KOMIIAHWUI, KOTOPYIO OH
IIPeJICTABJISIET, IIPOUCXOMKICHNE WX TMPOAYKIIMH a

At the initiation of a sales presentation, Direct
Sellers shall, without request, truthfully and
clearly identify themselves; the identity of their
Company; the nature of their Products; and the
purpose of their solicitation to the prospective
Consumer.

2.3. Explanation and Demonstration

TaK:Ke IeJIb HUX O0palleHusaA K BO3MOKHOMY
IOTPeOUTEITIO.

2.3. O0bsicHeHMe ¥ IEMOHCTPAIIUS

IIpomaBire: IIpsmeix IIpomas ITOJISKHBL

mpeaocTaBiasaTh IloTpeduTesnsaM TOYHYI0 U IIOJTHYIO
uHpOPMAIUI0 O TPOAYKTE, a Takxke €ro
XapaKTePUCTUKAX; I[eHe, U €CJIU ITO IPUMEHNMO, TO
KPEIUTHBIX YCJIOBUAX; YCJIOBUAX OILJIATHL; IIpaBe Ha
OTMEHY CIEJIKY; TIOJTUTUKE BO3BpaTa;
MIOCTIEIIPOIAKHOM  OOCJIYsKMBAHUKA W CPOKAX
mocraBiu. Ilpomasuper Ilpamerx Ilpomask mosxHBL
JlaBaTh TOUHBIE U ITOHSATHBIE OTBETHI HA BCE BOIIPOCHI,
KoTOopele 3amaioT lloTrpeburesiu. Moryr OvITBH

Direct Sellers shall offer Consumers accurate and
complete Product explanations and
demonstrations regarding product characteristics,
price and, if applicable, credit terms; terms of
payment; the right of withdrawal; return policies;
terms of guarantee; after-sales service; and
delivery dates. Direct Sellers shall give accurate
and understandable answers to all questions from
Consumers. To the extent claims are made with
respect to product efficacy, Direct Sellers shall
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CIleJIaHEI TOJIBKO Te 3aaBJIeHHs o IpoayKTe (ycTHEIE
WJIV THCEMEeHHEIe), KoTophle omoopensl Kommanuei.

Nudopmarima  morpeburenio  OoKHA  OBITH
IIpeICcTaBJIeHa B IIOHATHOM W JOCTYIIHON dopMme B
COOTBETCTBHUM C IIPUHIIUIIAMH J0OPOCOBECTHOCTH
IpU IIPOBEIeHUN KOMMEPUYECKUX CIEJIOK, a TaKiKe B
COOTBETCTBUY C HPUHITHUIIAMU 3aIlUTHI TeX, KTO He
B COCTOSTHUH, B COOTBETCTBUH C HAITMOHAJHHBIM
3aKOHOIATeJIbCTBOM, IIPEeJOCTAaBUTH CBOe corJiacue,
TaKUX KaK HEeCOBEPIITIEeHHOJIETHHE. .

2.4. Birank 3arkasa

LATVIJAS TIESAS TIRDZNIECIBAS ASOCIACIIA
LATVIAN DIRECT SELLING ASSOCIATION

make only those verbal or written product claims
that are authorized by the Company.

The information given to the consumer shall be
provided in a clear and comprehensible manner
with due regard to the principles of good faith in
commercial transactions and the principles
governing the protection of those who are unable,
pursuant to national legislation, to give their
consent, such as minors.

2.4. Order Form

Biank sakasa B mucbMeHHOUN hopme JO/I3KeH OBITH
IIPEeIOCTaBJIEH MJIKU OBITH JOCTYIIHBEIM BO BpEeMs WA
mepen HavalloM COeJIKH. B ciyuae, eciam craeinka
OCYIIIECTBJIAETCA  IIOCPENCTBOM  IIOUTHI, CETHU
HWnTepHer, wmam WMHBIM IIyTeM, KOIJa COEJIKa
ocylecTBiIsseTcss 0e3 IepCOHAILHOTO IIPUCYTCTBUSI,
KOS Branka 3akaaa OJIKHA OBITH
IIpeJoCTaBJIeHA 3apaHee WKW JOJKHA  OBITH
BJIOMKEHA B CaM 3aKa3, WM Ke IPeIoCTABJIeHa B
dopMe DOCTYIHON [/ IIeYaTH WA CKAYMBAHUISI
yepes3 UHTepHeT. BIaHK 3aKas3a OOJIKEeH CONepRaTh
HasBaHMe KoMmmaHmu, umMma Ilpomasma IIpameix
Ilpomasx, a Takme 00eCIIEUYHTH IIOTPEOUTEIIS
IOJIHBEIME KOHTAKTHBIMM JAHHBIMH KOMIIAHWN U
€CJIM BO3MOYKHO IIPSAMOIrO IIPOJABIIA, a4 TaKKe BCe
CYIIIeCTBEHHBIE YCIOBUS CHCIIKMU.

2.5. [Ipaso Ha aHHyIMpOBaHWe WK HA BO3BPAT
TOBapPOB

A written Order Form shall be delivered or made
available to the Consumer at or prior to the time of
the initial sale. In the case of a sale made via mail,
telephone, the Internet, or similar non face-to-face
means, a copy of the Order Form shall have been
previously provided, or shall be included in the
initial order, or shall be provided in printable or
downloadable form via the Internet. The order form
shall identify the company and the direct seller and
provide the consumer with the full contact details
of the company and where applicable the direct
seller, and all material terms of the sale.

2.5. Right of withdrawal and Return of Goods

KoMmmannm m mOpaMeIiM  IIpojaBilaM  HeOoOXOIMMO
obecreunTb, UYTOOBI B JIIOOOM OJIaHKe 3axasa
HEe3aBHCHMO OT TOT'0, OIIPEIeJIEHO JIX 9TO TpeboBaHMe
3aKOHOM, WM HeT, OBbLJI0O yKa3aHuWe O IIpaBe Ha
AHHYJUPOBAHUE B IIEPUOJ BpPEMEHH’, KOTOPBIA
sABJIgeTCA He Kopode 14 nmHel, BKJIHOYAad IIPpaBo HA U
YCJIOBHS BO3BpAaTa JIOOBIX IJIATEXKEN WJIM 3aMeHy

TIPOTAHHBIX TOBApOB; uim uHPOPMUPYET
oTpeduTe st 00 OTCYTCTBUS opaBa Ha
aHHYJINPOBAHUE.. Kommauwsam u OPSIMBIM
IIpoaBIlaM, KOTOpHle IIpeajiaraloT IIpaBoO Ha

BO3BpAT TOBApOB 0e3 KaKWX JubO YCJIOBHUM, 9TO
He0o0X0MMO YKa3aTh B MUCHMEHHOM BHJIE.

2.6. 'apanTHN B yCJIYyTH IIOCJIEe IPOSAKHA

Companies and direct sellers shall make sure that
any order form contains, whether it is a legal
requirement or not, a right of withdrawal during a
period that is not less than 14 days, including the
right and conditions to obtain reimbursement of
any payment or goods traded in; or informs the
consumer of an absence of right of withdrawal.
Companies and direct sellers offering an
unconditional right of return shall provide it in
writing.

2.6. Guarantee and After-Sales Service

B Gianke 3akasa WM B MPUCOEIWHEHHBIX K HEMY
MaTepuasax, WX BMECTe C IPOIYKTOM HMOKYIIATEJIIO
HEeOOXOIMMO IIPEOCTABUTE JCHY HHQOPMAIIAI O
rapaHTUAX WM YCJOBUSAX  IOPYUYUTENILCTBA,
JIOITOJTHUTEJIFHYI0 HHQOPMAIIUI0 00 yCayrax Iocie
IIPOJAMKHY U UX OFPAHNYEHUAX, HEOOXO0INMO YKA3aTh
MMS W aapec JIWIA, JAIIero rapaHTHIo,

Terms of a guarantee or a warranty, details and
limitation of after-sales service, the name and
address of the guarantor, the duration of the
guarantee and the remedial action open to the
purchaser shall be clearly set out in the order form
or other accompanying literature or provided with
the product.
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IJINTEJbHOCTh TapaHTHU U IIPeJOTBPAIAIoIIe
MepHI, KOTOPHIE JOCTYIHEI ITOKYIATEIO.

2.7. JomoTHRTETEHEIE MATEPHAAJTH

LATVIJAS TIESAS TIRDZNIECIBAS ASOCIACIIA
LATVIAN DIRECT SELLING ASSOCIATION

2.7. Literature

Ha pomonuuTenbHBIX MaTepHaaax, peKgaMe KA
IIHICHBMAX He JOJIPKHO OBITH Pa3MeIeHO HEeBEepHOe K
BBOJAIECe B 3a0/y:KIeHMe ONMCAHHE IIPOAYKTA,
yTBEpIKIeHNEe 0 HeM WM miumocrtpanun. Ha mumx
IOJIFKHO OBITh YKA3aHO HA3BaHUE, aapec WJIH HoMep
TeJjiepOHA KOMIIAHHU, HA HUX JOJIKEH ObITh YKa3aH
HoMep TeJiedpoHa mmpamMoro mmpogasra. OHU JOKHEL
COOTBETCTBOBATH OTOMY KOIEKCY M IIPABHJIAM IIO
OTHOIIIEHUI0 K JeTAM M HECOBEPIICHHOJIETHUM, B
YACTHOCTH  JUPEKTHBE O  HeJo0pOCOBECTHOM
KOMMEPYECKO MpakTHUKe U JUPEKTUBe 00
ayIMOBHU3YAJILHEIX MeIUa—yCIyrax.

2.8. OT3HIBEL

Promotional literature, advertisements or mailings
shall not contain any product description, claims or
illustrations which are deceptive or misleading. It
shall contain the name and address or telephone
number of the company and may include the
telephone number of the direct seller. It shall also
be compliant with the present Code and the rules
regarding marketing towards children and minors,
in particular those of the Unfair Commercial
Practices Directive and the Audiovisual Media
Services Directive.

2.8. Testimonials

Kommanwu w mpsMble IPONABIBI HE JOJIMKHBI
VIIOMMHATH O  KAaKUX—Iu00  OT3BIBAX  WJIA
MIOATBE PR ICHUAX, KOTOpEIE SIBJISTIOTCST He
JI03BOJIEHHBIMHU, HE BEPHBIMH, YCTAPEBIIUMU WA
KaK—1rb0 MHAUe He JOCTYITHBIMHY, He CBA3AHHBIMU C
ero MpeJIOKEeHWEeM WJIN WCIIOJIb3YIOTC TaKUM
00pa3oM, YTO OHHM MOTYT BBECTH B 3a0JIy:KIeHUE
moTpebuTeJIs.

2.9. CpaBHeHHUe U OUepHEHHE

Companies and direct sellers shall not refer to any
testimonial or endorsement which is not
authorized, not true, obsolete or otherwise no
longer applicable, not related to their offer or used
in any way likely to mislead the consumer.

2.9. Comparison and Denigration

KommanmsaM u mpsamMeIiM mpogaBiiaM HeoOXOIMMO
M30eraTh MCIOJIB30BAHMS TAKHUX CpPaBHEHUH,
KOTOPBEIE MOTYT BBOOHUTH B 3a0JIy:KIeHUe MJIN He
COOTBETCTBOBATD IPHUHITUIIAM YeCTHOM
KOHKYPEHITHH. CpaBHeHue paspermraercs
IIPUMEHATL B COOTBETCTBHH C MPABUJIAMH O
persaMe, UCIIOJIB3YIOIIE CpaBHEHUs, KOTOpLIE,
BouToskeHbl B Jlupexktuse 2006/114/EK o BBOmsAIIIEH
B 3aliIyskIeHue W UCIIOJIL3YIOIIeH CpaBHEHUS
peximame. HKommamwmsamM # mOpsaMBIM IIpoAaBIaM
HeJb3sd He IIPAMO, He KOCBEHHO OUYEPHSTH HM OJIIHO

IIpeaInpuAdTIe nIn IIPOAYKT. Komnaanam n
IIPAMBIM IIpoJgaBIIaM HeJIb3d He4YeCTHO
HCIIOJIB30OBATH IIpeuMyIiiecTrBa, KOTOpPEIE
IIpegoCTaBJIAIOT KOMIIaHHUHN nim Ha3BaHHe

TOPTOBOTO0 MPOJAYKTA ¥ CUMBOJ HWHON TOPTOBOH
MapKU.

2.10. CobJtiofeHne KOHPHISHITUATHEOCTH

Companies and direct sellers shall refrain from
using comparisons which are likely to mislead or
which are incompatible with principles of fair
competition. Comparisons shall only be made in
accordance with the provisions on comparative
advertising set out in Directive 2006/114/EC
concerning misleading and comparative
advertising. Companies and direct sellers shall not
denigrate any firm or product directly or by
implication. Companies and direct sellers shall not
take unfair advantage of the goodwill attached to
the trade name and symbol of another firm or
product.

2.10. Respect of Privacy

Jluumas Oecema, Oecema 1o TemedOHYy WIA B
3JICKTPOHHOM BHJE IIPOUCXOIUT B IIOHATHOM BHJE K
B TO BpeMs, KOrJa OHA OyJeT He HAaBS3YHUBOM.
IIpomaseny Ilpameix Ilpomasx mossxeH mpepBaTh
IEeMOHCTPAIUI0 WA TOPTOBYIO IIPE3€HTALUIO, €CJIK
9TO TpedyeT IOTPEOUTEIID. Kommanmam wu
IIpomasimam  Ilpamerx  Ilpomasx  HeobXogmmo

Personal, telephone or electronic contact shall be
made in a reasonable manner and during
reasonable hours to avoid intrusiveness. A direct
seller shall discontinue a demonstration or sales
presentation upon the request of the consumer.
Companies and Direct Sellers shall take
appropriate steps to ensure the protection of all
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JIeHICTBOBATH TAK, YTOOBI 00€CIIeUNBATD 3AIUTY BCEM
IUIHOM MHQMOPMAIIMHU, KOTOPYIO MIPEJOCTABJIAIOT
HACTOAIINE WX BO3MOMKHEIE IIOTPEOUTEIIN.

2.11. YecTHOCTE

LATVIJAS TIESAS TIRDZNIECIBAS ASOCIACIIA
LATVIAN DIRECT SELLING ASSOCIATION

private information provided by actual or

prospective customers.

2.11. Fairness

IIpomaBiam IIpsameix IIpomasx HeJIb3d
3JIOYIIOTPEO/IATE  JOBEpHEM  HWHIWUBUIYAJTBHBIX
rmorpeburesieii, UM HeOOXOIUMO YBaKATh OTCYTCTBHE
KOMMEPYECKOTO OITBITA TIOTPeOuTesIell U UM HeJTb3s
HEYeCTHO  HCIIOJIB30BATH  BO3pacT, 0OOJIe3HH,
YMCTBEHHYI0 WA (PUIUIECKYI0 WHBAJIUIHOCTD,
JIOBEPUYHUBOCTb, OTCYTCTBHME IIOHUMAHUS WJIN
OTCYTCTBUE SI3BIKOBBIX 3HAHUHI ITOTPEOUTEEH.

2.12. IlpuBiiegeHne K TOProBJie

Direct sellers shall not abuse the trust of individual
consumers, shall respect the lack of commercial
experience of consumers and shall not exploit a
consumer’s age, illness, mental or physical
infirmity, credulity, lack of understanding or lack
of language knowledge.

2.12. Referral Selling

Kommaumam wu  IlpomaBmam Ilpsambix  Ilpomask
HeJIb3sI CTUMYJINPOBATH OTPeOuTe e IMprodpeTaTsb
IIPOJYKTHI, OCHOBBLIBASICH HAa YTBEPKIEHUU, UTO
MOTPeOUTESIh MOYKET YMEHBIIUTb WJIH Jaske
IIOKPBITH IIeHY IOKYIIKM, IIpUBJIeKasd JPYTHUX
moTpebuTesIell MPogaBILy, OCYIIECTBIIATD ITOJ00HEBIE
TIOKYIIKY, €CJIN 9TU YMEHBIITeHUs UJIU BO3MEIeHne
3aBUCUT OT HEHAJIEIKHBIX COOBITUH B OyayIIIeM.

2.13. BrimmostneHmE

Companies and direct sellers shall not induce a
consumer to purchase products based upon the
representation that a consumer can reduce or
recover the purchase price by referring other
consumers to the sellers for similar purchases, if
such reductions or recovery are contingent upon
some unsure future event.

2.13. Performance

JI1060i1 3aka3 He0OXOAMMO BBIIOJIHUTE KAK MOYKHO
CKOpee, HO He M03:Ke, ueM B TeueHmne 30 qHel co THd,
TOMIUCAHUS KOHTPAKTa, €CJIU TOJbKO CTOPOHBI He
JIOTOBOPUJINCH MHAUE.

Tlorpeburenn M0KHBI OBITH ITPOMH(OPMUPOBAHEL O
TOM, UTO MPENNPUATAS WM TIPSIMBIEe TPOJABIIEI HE
WMEIOT BO3MOYKHOCTHY BBIITOJHUTE 0053aTEJIHCTBA B
TOM Ccjiyyae, €CIM 3aKa3aHHBIE IIPOAYKTHI
HeJOCTYIIHBI. B Takom ciydae MOTpPeOUTeSTM MOTYT
IIOJIyYUTHL BO3BpPAT JIIOOOM YILIAYEHHON CYMMEIL,
CpasKy ke, KaK TOJIBKO 9TO OyJeT BO3MOKHO, HO He
mo3:ke, yeM B TeueHue 30 mHeill ¢ MOMeEHTAa, KOTIa
IPeIIIPUITHE TIOJIYYUIIO U3BeIleHne 00
AHHYJIUPOBAHUU.

3. BBIIIOJIHEHUE KOJJEKCA

3.1. OTBeTCTBEHHOCTH HPENIIPAITIA

Any order shall be executed as quickly as possible
and in any case within 30 days from the conclusion
of the contract, unless the parties have agreed
otherwise.

Consumers shall be informed if companies or direct
sellers are unable to perform their side of the
contract on the grounds that the products ordered
are unavailable. In that case, consumers may
obtain a refund of any sums they have paid as soon
as possible and in any case within 30 days from the
day on which the company receives the
communication of the withdrawal.

3. CODE ENFORCEMENT

3.1. Companies’ Responsibility

IlepBuunass OTBETCTBEHHOCTH 34  COOJIIOIEHME
KOJEKca JICKUT Ha KAKIOM OTOeJILHOM KOMIIAHWH.
Ecnn KOIEKC HapyIIeH, OpeInpuATHe
OCYIIECTBJIIET BCE PA3YyMHBIE YCHJIMS [JIs TOTO,
uTO0BI YIOBJIETBOPUTH JIMIO, MOAABIIEE KAJI00y.
Kammoit xoMmammm y4YacTHHKY ®  OyAyIIuM
KOMITAHMUSAM YYaCTHHKAM He0O0XOOUMO HAa3HAUYHNTD
OTBETCTBEHHOE MOJIKHOCTHOE JInilo, komekca LTTA.
OTBeTcTBEHHOE  JOJIKHOCTHOE  JIMII0  KOJeKca
SIBJISIETCA OTBETCTBEHHBIM 34 TO, 4TOOLI 00JIEIYUTh
IIPEOIIPUATHIO COOIIIeHNE KOIeKCa U OTBeYaTh Ha

The primary responsibility for the observance of
the Code shall rest with each company. In case of
any breach of the Code, companies shall make
every reasonable effort to satisfy the complainant.
Each member company and pending member
company is required to designate a LDSA Code
Responsibility Officer. The Code Responsibility
Officer is responsible for facilitating compliance
with the Code by their company and responding to
inquiries by the LDSA Code Administrator. He or
she will also serve as the primary contact at the
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3ampocel agMmuuucrparopa komekca LTTA. Tammxe
OH MJIM OHA ABJIAETCS INIABHBIM KOHTAKTHBIM JIMIIOM
Ha MPeIIpPUATAN, KOTOPOe CTABUT B H3BECTHOCTH
HEe3aBUCHUMBIX IpPOABIIOB, PabOTHUKOB
OpenupuaTus u odiecrso o npuHnunax Komexca
aturku LTTA.

3.2. OtBercrBenHOCTE LTTA

LATVIJAS TIESAS TIRDZNIECIBAS ASOCIACIIA
LATVIAN DIRECT SELLING ASSOCIATION

company for communicating the principles of the
LDSA Code of Ethics to their independent
salespeople, company employees, customers and
the general public.

3.2. LDSA Responsibility

LTTA obecreunBaer JHIIOM, KOTOPOE SIBJISETCS
OTBETCTBEHHBIM 3a paccMmorpenne xanod. LTTA
IIPUJIAraeT BCe PasyMHBIE YCUJIMA OJIS TOTO, YTOOBI
00€ecIIeUYnTs pelleHye HKalo0k!.

3.3. AnMmuHmCcTpaTOp KOmeKca

LDSA shall provide a person responsible for
complaint handling. LDSA shall make every
reasonable effort to ensure that complaints are
settled.

3.3. Code Administrator

LTTA agMuHHCTPATOPOM KOIEKCA Ha3HAYAET
HEe3aBUCHMOE JIUIIO nin yUpeskIeHue.
AnMmunancTpaTop KoJleKca, OCYIIIECTBJISAS

OTBETCTBEHHYIO [eATEILHOCTD, BeIeT HAaI30p 34 TeM,
KaK KOMITAHUHU COOIIIAIOT KOIeKC. AIMUHUCTPATOP
KOJEeKCa pellaeT Jio0ble HepelleHHbIEe KaJIO0BI
moTrpebuTesiel, KOTOpBIE  OCHOBBIBAIOTCA  HA
HapyIIeHUIX KOJeKca, M IIONAeT eKeroJHbIe
M3BEIeHNA 0 JeMCTBUU KOJIeKca.

3.4. JlessTeIbHOCTE

LDSA shall appoint an independent person or body
as Code Administrator. The Code Administrator
shall monitor companies’ observance of the Code by
appropriate actions. The Code Administrator shall
settle any unresolved complaint of consumers
based on breaches of the Code and shall furnish an
annual report on the operation of the Code.

3.4. Actions

B pestenpHOCTD, 110 KOTOpO¥ mpemupuarus, LTTA
WIN aJMHUHUCTPATOP KOIEKCA MOTYT IPUHUMATD
peIeHnsT MOYKHO BKJIIOYNATH OTKA3 3aKasa, BO3BpAT
IPUOOPETEeHHBIX IIPOIYKTOB, BO3MeEIIeHne
mraTesxxei U Jpyras COOTBETCTBYIOIIAS
JIeATEeJIbHOCTh, B TOM UHCJIE WIPEIyIpeskIeHus
MPAMBIM IIPOJABIIAM, MIPEKpalleHne TOTOBOPOB C
OPAMBIMUA ~ TPOAABIAMH WJIH JPYTUX  BUJIOB
OTHOIIIEHWH, NPEeayIpPeKIeHUs IIPEeIIPUITUIM,
WCKJIIOUEHNEe MPeIpusaTuii ¢ urcia wieHoB LTTA,
¥ IyOJIMKAIINA TAKON NeATeIbHOCTH MJIN CAHKIIHA.

3.5. PaccMoTpeH™ME CIIOpOB

Actions to be decided on by companies, LDSA or
Code Administrator may include cancellation of
orders, return of goods purchased, refund of
payment or other appropriate actions, including
warnings to direct sellers, cancellation or
termination of direct sellers’ contracts or other
relationships with the company, warnings to
companies, exclusion of companies from LDSA
membership, and the publication of such actions
and sanctions.

3.5. Complaint Handling

Kommammu, LTTA wu agmumHMcTpaTop KoIexca
pa3pabaTeIBAOT MOPSAIOK PACCMOTPEHUS CIOPOB U
obecrreunBaioT, 4YTOOBI B KpPATKMI IIPOMEMKYTOK
BpeMeHHU OBLIO IIOATBEPIKIEHO MOJIyUYEHHEe KAKIOMN
SKaJI005I ¥ B PA3YMHBIN IPOMEKYTOK BPpEMEeHH OBLII
OPUHATEL  PeIleHus. Paccmorpenne  sxasob
OTPeOUTEIIel ABIAETCI OECILIATHEIM.

3.6. Ilybonmrarms

Companies, LDSA and Code Administrator shall
establish complaint-handling procedures and
ensure that receipt of any complaint is confirmed
within a short time and decisions are made within
a reasonable time. Handling of consumer
complaints shall be free of charge to the consumer.

3.6. Publication

LTTA mybaukyer KOIeKC M [0 BO3MOYKHOCTH IIIHPE
ero IomyJasapusupyer. llevyaTHble oK3eMILISAPHI
KOJeKCa JOCTYIIHEI JJIA 00IIecTBAa OeCILIaTHO.

LDSA shall publish the Code and make it known as
widely as possible. Printed copies shall be made
available free of charge to the public.
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3.7. AnmunmcrpaTop EBponeiickoro komexca

LATVIJAS TIESAS TIRDZNIECIBAS ASOCIACIIA
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3.7. European Code Administrator

AnMuHHCTPATOPOB Espomeiickoro KoJeKca
dopmupyeT KOMUTET M3 YETHIPEX YIACTHUKOB. Tpoe
W3 HAX — M3 CEKTOpa MPAMBIX IPOJaXk U WX
HasHauaer  mpasienme  Seldia.  YerBepThiit
YYACTHUK, KOTOPOTO TaKiKe Ha3HAYAeT IpaBJIeHUe
Seldia n ®koTOPBIN JeHCTBYeT KAK IpejceaaTelib, He
CBSI3aH C CEKTOPOM. VICTIOSTHUTENBHBIM IHPEKTOP

Seldia B  COOTBETCTBAU C  IOJIKHOCTHBIMU
005I3aHHOCTAMU ABJIAETCS ceKpeTrapeM
aMUHHCTPATOPA KOIeKca. ApMuaMACTpaTOD

Erporretickoro xogexca MOKeT BBIIOJIHSITH OJTHY W3
VIIOMSHYTHIX B CJIEAYIOIIEM IIyHKTE JeATeJIbHOCTEMH,
€CJIM MECTOM JKHUTEJILCTBA ITOTPEeOUTeNs SABJISETCS
cTpaHa—yvactHuria EO3 wmiau mnpeanpusTae WA
OpAMOM IIpPoJIaBell JEMCTByeT B OJHOW K3 CTpPaH
EOS.

Anvunncrparop EBponeiickoro Kogexca Moker:

1) mosydaTh kajo0bl M IPUHHMATL pelleHHUs II0
HuM oT s, (moTpeGuTesei, IPAMBIX IIPOJABIIOB,
OpeupuATUN OPAMBIX OPOJAXK, OpraHU3aIlnit
moTpeburesell W T.h.) M3 OmHOM m3 crpaH KO3,
KOTOpEIe He ABJATCA Takumu wienmamu TTA, kak
uneH Seldia, B KOTOpoe BKJIIOUEHO MPEIIMPUSITHE
MPAMBIX IIPOIAK, KOTOpoe sIBJseTcs wieHom Seldia
wiau TTA, KoTopoe siBiissercsa wienom Seldia;

2) TOJIyYaTh KAJIOOLI M IPUHUMATEL PelleHH II0
HHUM OT JIHII, KOTOPHIE CBA3AHbI ¢ TPAHCTPAHUYHBIMUA
CIeJKaMM M, B KOTOPBIE BOBJIEUEHBI MPEIITPUATHS
MPSAMBIX TIPOMAK, KOTOPBIE SBJIAIOTCA YJIeHAMU
Seldia nin unenamu TTA ommoit m3 crpam EO3,
KOTOpas aBJIgeTcA wieHoM Seldia;

3) ImosydaTh KaJIOOBI M IIPUHUMATHL PENIeHHs II0
uuM ot TTA, Koroprie saBasoTCA wieHamu Seldia B
onHoM mM3 crpaH KO3, riue BoBjIeueHO MpemIpusiTie
MIPAMBIX IIPOJAK, KOTOpOe SBJIsIeTC dieHom Seldia;
u

4) monryuats xaso6er or TTA — unenor Seldia — u3
ommo#t m3 crpam KO3, B KOTOpPyH BOBJIEUYEHBI
MIPEIIPUATHAS IIPAMBIX TPOIAMK, KOTOPBIE ABJISIOTCS

YIeHaMHu PTTAF, coBeTa reHepaJIbHOTo
nupexropara PTTAF wiam or TTA, rortopwie He
SIBJISIIOTCS YJIeHaAMH Seldia, C IIeJIBIO

II0OCpeTHrYIeCTBA BMeCTe C TAKMMU IIPEIIIPUATUAMN

npsameix mpomask, PTTAF wu coorBercTByomumu
TTA.

3.8. IIpowueaypst

The European Code administrator consists of a
committee of four members. Three of them are from
the direct selling sector and are appointed by the
board of Seldia. The fourth member, also
designated by the board of Seldia and acting as
chairman, i1s independent from the sector. The
Executive Director of Seldia is ex officio secretary
of the Code Administrator.

The European Code Administrator can take one of
the actions mentioned in the next paragraph where
the consumer has his residence in a member state
of the EEA or a company or a direct seller is active
in one of the EEA countries.

The European Code Administrator may:

1. receive and decide on complaints from parties
(consumers, direct sellers, direct selling companies,
consumer bodies etc) from one of the EEA countries
without a DSA in membership of Seldia involving a
direct selling company in membership of Seldia or
of a DSA in membership of Seldia

2. receive and decide on complaints from parties
related to cross-border transactions and involving
a direct selling company in membership of Seldia
or of a DSA in membership of Seldia from one of the
EEA countries

3. receive and decide on complaints from DSAs in
membership of Seldia in one of the EEA countries
involving a direct selling company in membership
of Seldia and

4. receive complaints from DSAs in membership of
Seldia from one of the EEA countries involving
direct selling companies in membership of WFDSA,
WFDSA CEO Council or of DSAs outside
membership of Seldia with the aim of mediation
together with such direct selling companies,
WFDSA and the DSA in question.

3.8. Procedures

1. Coop unpOopMAaLIINT

Ecnu, orBeuas Ha xamoby, HeoOXommmo coOpaThb
nH@OPMAIUIO JJIsT TOr0, YTOOBI KOHCTATHPOBATH
daKTBI W IIPOUCIIIECTBUS, KOTOPBLIE OTHOCSATCSA K
cayJyar, aJMUAHHCTPATOP KoAeKca HHQOPMHUPYET
COOTBETCTBYIOIIEE IPEANpHUATHE O Kajiobe U
AOeHTUQUKAIIAA ~ JIMIA, TOAAIOIIEro  KaJyoly.
AMUHHCTPATOP KOJEKCA MOKET 3aIlPpOCHUTh OT

1. Information Gathering

Where, in response to a complaint, it is necessary
to gather further information to determine the
points of facts and of rules concerning the case, the
Code Administrator shall inform the company
concerned about the complaint and the identity of
the complainant. The Code Administrator may ask
the company and the complainant to supply further
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MPEeNIPUATHS ¥ JIAIA, I[IOJAMIIero  KaJiody
JIOITOJIHUTEIbHYI0 uH@opmaruo. Ilocie mpoBepku
daxroB m mnOpuHHEMas BO BHHMAaHWe IIPABUJIA
KOJIeKca, aJ]MUHHCTPATOp KOJeKca B TeUeHHEe TpexX
MeCsAIleB €  MOMEHTa  IIOJIYYEeHHS  JKAJIOOBI
OpUHUMAET peIIeHne O TOM, KOTOPBIE JIeHCTBUS
HEe00X0qUMO OyIIeT BHIIOJIHATE.

2. Ilpyrasa qesaTesibHOCTD

Ecnu agmuuumcTpaTop KOJEKCa CYUTAET, YTO
BO3MOJKHO, IIPOM30IJIIO HAPYIIeHWe KOoJeKca, OH
COOTBETCTBYIOIIEMY PEAIPUATHIO TIOCHLIAET 3aIIPOC
B TeYEeHWEe OJHOT0 MecsAlla Ha IPeI0CTABJICHUE
apryMeHTAIIHH.

Kommmanuu B TedeHme 0gHOrO MecAlla He0OXOIMMO
MIPUHATH pelreHre o (PaKTax M IMyHKTaX KoleKca,
OCHOBBIBASICh HA KOTOPHIX, A IMHHHUCTPATOP KOJIeKca
MIPUHUMAET pelleHre HavYaTh MPoIeaypy.
IIpuauMas Bo BHUMaHMWe OTBET WJIH B CJIy4ae, ecyu
KOMIIQHWUS HE OTBETUJIA, aJMUHHCTPATOpP KOJeKca
MOJKeT IIPUHATD PellleHue JaTh 3aKIYeHne, ICHO 1
KOHKPETHO yKa3aB MPUYHUHBI, [I0YeMYy OH CUHUTAET,
YTO IIPOMSOIILIIO HECOOTI0IeH e KOIeKCa, ¥ ITPU3BATh
KOMITAHHMIO B TEUYEHME TPeX MEeCSIIeB BHITOJHUTD
YCJIOBHUS KOJIeKca.

IIpaBinenne LTTA wMosker IIpHHATL pelleHue
OIIy0JIMKOBATD 3AKJIIOUEHHE, €CJIH €70 HHUITUHUPOBAJT
WU PEKOMEHI0BAJI aIMUHUCTPATOP KOIeKca.

LATVIJAS TIESAS TIRDZNIECIBAS ASOCIACIIA
LATVIAN DIRECT SELLING ASSOCIATION

information. After examining the facts and in the
light of the rules set in this Code, the Code
Administrator will decide within three months
after the complaint has been received, whether
further action should be taken.

2. Other Procedures

If the Code Administrator considers that there may
be an infringement of the Code, it addresses a
request to the Company concerned, requesting it to
submit its observations within one month.

The Company has to adopt within one Monte a
position on the points of fact and of Code on which
the Code Administrator bases its decision to open a
procedure.

In the light of the reply or absence of a reply from
the Company the Code Administrator may decide
to issue an opinion, clearly and definitively setting
out the reasons why it considers there to have been
incompliance with the Code and calling on the
Company to comply with the Code within 3 months.
The Board of LDSA can decide to make the opinion
public, on a proposal or recommendation by the
Code Administrator.
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