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KOJIERKC IIOBEIEHHAI I1O
OTHOHIEHMUIO K IIOTPEBUTEJIAM

1. OBIIME ITPABUJIA

1.1 Cdepa meareasHOCTH

LATVIJAS TIESAS TIRDZNIECIBAS ASOCIACIIA
LATVIAN DIRECT SELLING ASSOCIATION

Confirmed on November 30tk, 2021

CODE OF CONDUCT TOWARDS
CONSUMERS

1. GENERAL

1.1 Scope

Komexc moBemeHns mo OTHOIIEHUIO K IIOTPEOUTEIIAM
JlaTBuiicKO# acCOLMAIINY IIPSIMBIX IIPOSAK (masee B
TeKCTe JKomerc”) mpumHana JlaTeumiickad
accoruaIiis IIPSAMBIX IIPOJIAMK, KOTOpasl SIBJISETCS
wireHoM Seldia — EBponeiickoi accolialium IpsiMBIX
OpPOJasK, B COOTBETCTBUY C KOJIEKCOM IIOBEJIEHUS II0
OTHOIIEHUI0 K  IoTpedurensM  EBpomeiickoi
accoumanuy IIpAMBIX mpomask. Komekc omuchbiBaer
OTHOIIIEHUS MEKITY KOMIaHUAMHU ITPSIMBIX TIPOJIaK 1
OPOIaBIIAMHU HPAMBIX IIPOJAYK C OJTHON CTOPOHBI, 1
HOTPeOUTENIAMU C IPYTroM cTopoHEl. 1less Komerca —

JIOCTAYH YIOBJIETBOPEHHOCTH u 3aIIUThI
norpebuTenen, CIoco0CTBOBATH YEeCTHOH
KOHKYPEHIIUN B paMKax CBOGOIHOTO

MIPeIIPUHUMATEIBCTBA, IIOBBIIIEHUS IIyOJIMIHOTO
UMUEA IPAMBIX IPOJAK, TJIIaBHAA I1eJ1b KOTOPHIX —
IPOJAaBaTh KAYeCTBEHHBIE ITPOIYKTHI IIOTPEOUTEIAM
B PaMKaX YeCTHBIX IIPABUJI U YCIOBUH.

1.2 O06BbscHeHHE TEPMHHOB

The Latvian Direct Selling Association’s Code of
Conduct towards Consumers (hereinafter referred
to as the “Code”) is adopted by the Latvian Direct
Selling Association, which is a member of Seldia —
the European Direct Selling Association, following
the European Direct Selling Code of Conduct
towards Consumers. The Code concerns the
relations between direct selling companies and
direct sellers on the one hand and consumers on
the other hand. The Code is aimed at achieving the
satisfaction and protection of consumers, the
promotion of fair competition in the framework of
free enterprise, and the enhancement of the public
image of direct selling, which is to sell quality
products on fair terms and conditions to
consumers.

1.2 Glossary of terms

B aTom rozmekce:

1) mpamsre mpoma:xm o3HAYaeT JIOO0OH CcII0coO
MapKeTHHIa WJIN IIPOJIasK, OCHOBAHHBIN HA JIUYHOM
KOHTAKTe MEJKIy IIPOJaBIIOM, Jajiee B TEKCTe —
“mpogaBer] IpAMEIX Ipogax’, U TOTpeOuTeIeM u
OCYIIIECTBJISIEMBIH mopu TIOMOIITH JITYHOTO
(uEIUBUIYaTbHOTO) 00bACHEHNS WU TTOCPEICTBOM
JEeMOHCTPAIIMK IIPOAYKTA B (PU3UUECKON WJIn
1mudpoBoit popMe BHE MOMEITeHWH [JIs BeIeHUs
KOMMEPUYECKON JeaTeIbHOCTH.

2) morpebrTe s — MI000e PU3UIECKOe JIUII0, KOTOPOe
IproGPEJIO MPOIYKTHI C IIeJIbI0, KOTOpAasa He CBA3aHA

¢ OCYIIIEeCTBJIIEMOM um TOPTOBJIEH,
IIPEeIIIPUHIMATEILCKOM eATeIbHOCTHIO WA
npodpeccueit;

3) LTTA — JlaTtBuiickasg acCOIHAIIMSI IIPIMEIX

MpOJas SABJIAETCA HAIMOHAJIBLHON accorualmei
MIPeIIPUATHN IIPAMBIX TIPOJTAK, KoTopas
mnpencrasiasger B JlaTBUM MHIYCTPHIO IIPSAMBIX
MpoIask ¥ KoTopas sABJsdeTcs wwieHoMm Seldia —
Esporeiickoit accorualiny IpsaMbIX TPOTAK;

For the purpose s of this Code:

(1) Direct selling means any marketing or selling
method which is based on the personal contact
between a salesperson, hereinafter called ‘direct
seller and a consumer and which is carried out
through personal or individual explanation or
demonstration, physically or digitally, of products,
away from business premises.

(2) Consumer means any natural person who buys
products for purposes which can be regarded as
outside his trade, business or profession.

(3) LDSA — Latvian Direct Selling Association is
national association of direct selling companies
which represents the direct selling industry in
Latvia and which is a member of Seldia — the
European Direct Selling Association.
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4) roMmmaHHA — JI000Ee IpPeAIPHATHE , KOTOpOe
IPOJBUTAET IPOAYKIIHUIO, CBSI3AHHY C TOBAPHBIMH

3HaKaMHU, 3HAKAMHW  OOCIyKHBAHWUA  HUJIU
UACHTUQPUIUPYOIIUMA  CAMBOJIAMHU, HCIIOJIb3Y s
CUCTEMY pAacIpoCTpaHEeHUsI, OCHOBAHHYIO Ha

MIPSAMBIX IIPOJaskax, u spiswomieecs wienom LTTA;

5) cucrema PacIpocTpaHEeHHUA — siobas
OpTaHU3AIUS WU METOJ, KOTOPBIN pa3paboTaH i
TPOJIBIKEHUS TPOIYKTOB;

6) ImponaBer; IpAMEIX IIPOgak — JII060e PU3NIECKOe
WJIN IOPUIUYECKOE JIUII0, KOTOPOE SBJISETCA UJIEHOM
CHCTEMBI PACIPOCTPAHEHUS KOMIIAHWU IIPSAMBIX
IIPOJAsK M KOTOPOE TOPIryeT MPOAYyKTAMHU KOMIIAHWH,
CII0cOOCTBYET TOPTOBJIE UJIM OKA3BIBAET IOLIEPKKY
B TOProOBJIe MIPOAYKIMM KOMIIAHWN 34 IIpeneaMu
pabounx IOMeIeHHI mOpenumpuaTud; Ilpomaserr,
IIPAMBIX IIPOIAK MOSKET HMETh IpaBo
PEKPYTUPOBATH  JPYTUX  IIPOJABIIOB  IIPSIMBIX
mpomax. IlpomaBel, NOpPAMEBIX IIPOSAMK  MOMKET
SBJIATHCS  HE3aBUCUMBIM  TOPTOBBIM  are€HTOM,
HEe3aBUCUMEIM HOAPSALINKOM, HEe3aBUCUMEIM
OUJIEPOM WJIM JUCTPUOBIOTOPOM, PAbOTAMOIIMM II0
HaiMy WA CAMO3AHSATHIM IIPEICTABHATEIEM WJIN
HMHBIM II0I00HOT0 poja mpeacraBuTeaeM Komoanmm.

7) mpogykT — JI000H MaTepHAaJIbHBII
HeMaTepHUaJIbHBIA TOBAP WJIM YCIyTa;

NI

8) Ilpomecc mpogasmm — KOMMYHUKAIIUSA C
HOTEHIINAJIbHBEIMA  IIOTPEOUTEJISIMH, JOCTaBKa
OPOAYKTOB HJIM JeMOHCTpaIlus, IIpPHUeM 3aKa30B,
JOCTABKA MPOJAYKTOB U MOJIYYEHUE ILJIaTexKa;

9) MepompHAaTHEe II0 IPOJAMKaM — 3TO TIPSAMEIe
MPOJAKY JJIsT TPYMIBI ITOTpebuTesei, KOTOPYIO
XO3WH IIPUTJIACHUII C 9TOH I1EJIBIO;

10) 6ramr 3araza — 06O3HAUAET pacIedaTAHHBIH
WY HAIWCAHHBIA JOKYMEHT, IIOATBEP:KIAOIINI
meranu 3axkasza HimenTa, a Taxsme obecmeuynmBaer

TOJIyYeHue yeKa Kiauenrom. B caydae
OCYIIIECTBJIEHUS Tpomasku depe3 VuTepHeT, Ha
TIOCTOSHHOM HOCHUTEeJIe uHdopMaImu

pesocTaBisieTcss (opMa, OTpaKawIias YCJIOBUS
MIPEJIOMKEHUS U TTOKYIIKHU.

11) perpyrmpoBaHme - IeATeILHOCTb, KOTOPAS
OCYIIECTBJIZETCA C I1eJbI0 IIPeNJIOKeHUd JIHILY
BO3MOYKHOCTH CTATh IIPOTABIIOM IIPSAMBIX IIPOJIAK;

12) agMuHHECTPATOP KOTEKCA — HEe3aBUCHUMOE JIUI0
WIN yupesxkaeHne, Kotopoe masHaueno LTTA mis
TOTO, YTOOBI OH HAOJJIIAJT 3a TeM, KaK KOMIAHUN
coomongaror komexkc LTTA, m nmiaa Toro, 4YToOBI
paccMaTpuBaTh $KAJIOOBI B CBSI3H C KOJIEKCOM.

LATVIJAS TIESAS TIRDZNIECIBAS ASOCIACIIA
LATVIAN DIRECT SELLING ASSOCIATION

(4) Company means any business entity which
markets products associated with its trademark or
service mark or identifying symbol through a
distribution system based on direct selling and
which is a member of the LDSA.

(5) Distribution system means any organization
and method designed for the marketing of products.

(6) Direct seller means any natural or legal person
who is member of the distribution system of a direct
selling company and who sells, facilitates or assists
in the sale of products of that company away from
business premises. Direct sellers’ may be entitled
to recruit other persons to become Direct Sellers. A
Direct Seller may be an independent commercial
agent, independent contractor, independent dealer
or distributor, employed or self- employed
representative, or any other similar sales
representative of a Company.

(7) Product means any goods, tangible or
intangible, or service.

(8) Selling means communication with potential
customers, delivery of products or demonstration,
taking orders, delivery of products and receipt of
the payment.

(9) Party selling means direct selling to a group of
consumers invited by a host to that end.

(10) Order form means a printed or written
document confirming details of a Consumer order
and providing a sales receipt to the Consumer. In
the case of Internet purchases, a form containing
all terms of the offer and purchase provided in
durable medium.

(11) Recruiting means activity conducted for the
purpose of offering a person the opportunity to
become a direct seller.

(12) Code administrator means an independent
person or body appointed by the LDSA to monitor
member companies’ observance of the LDSA’s Code
and to resolve complaints under the Code.
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1.8. Kommammm

LATVIJAS TIESAS TIRDZNIECIBAS ASOCIACIIA
LATVIAN DIRECT SELLING ASSOCIATION

1.3. Companies

Kasmoit OPTaHU3AINN-yIACTHUIIE LTTA
Heo0XO0IMMO TIPUAEPKUBATHCS IIPABUII KOJEKCa JJIS
TOro, YTOOLI OHA HPHHAJIA Ha cebs 00A3aHHOCTH U
Moryia mpomosnkarsk yuactue B LTTA. K xammoi
opraumaanuu  yuvactuuie LTTA  tpeGyercs
mybsmyHO momyaspusupoBath yuactue B LTTA u
9TOT KOIEKC.

1.4. IIpomaBITel MPAMEIX TTPOTAK

Every LDSA member company pledges to abide by
the Code as a condition of admission and
continuing membership in the LDSA. Every LDSA
member company shall be required to promote to
the public its LDSA affiliation and this Code.

1.4 Direct Sellers

JlauHbIH KoTeKe He 00sI3BIBAeT MIPOIABIOB IIPSIMBIX
Opojask  HeIOCPeICTBEHHO, HO  KOMIIAHUSAM
Heo0X0auMO TPeboBaTh OT HUX HPHUIEPIKUBATHCS
TpeOOBAHUIT KOJIEKCA B KAYeCcTBe WX YCJIOBHUS JJIS
y4JacTus B CHCTeMe PacCIPOCTPaHEeHUsI KOMIIAHUH.

1.5. CamoympaBienme

Direct sellers are not bound directly by the Code,
but shall be required by their companies to adhere
to it or to rules of conduct meeting its standard as
a condition of membership in the companies’
distribution systems.

1.5 Self-regulation

Komexc  aBisieTcss  Mepoil  camMoympaBJIeHUS
WHIyCTPpUU TpaMbIXx mpodask. OH He saABJsgeTcs
3aKOHOM, W OIIpeJeJIeHHBIE B HEM 0053aTesIbCTBA
MOTYT TpeGOBATh YPOBEHB ITUUYECKOTO ITOBEICHUS,
KOTOPBIM IIPEBBINIAET OIpeIeIeHHBIe 3aKOHOM
HopMEI. Kr0o HecoOiofeHne He BBISBIBAET KAKyI0—
b0  TPasKJAHCKO—IIPABOBYD  OTBETCTBEHHOCTb.
IIpexpamasa yuactre B LTTA, Komnauus GoJibiire
He CBsA3aHA KOJEKCOM, B TO BpeMs KaK IIpaBuUJia
OCTAIOTCST IPUMEHUMBI K COOBITUSIM HWJIH CIEJIKaM,
KOTOpPBIE IIOSABUWJINCH BO BPEMs, KOTOa KOMIIAHUS
sieitsmock wieaom LTTA.

1.6. IIpaBoBEIe aKTEL

The Code is a measure of self-regulation by the
direct selling industry. It is not a law, and its
obligations may require a level of ethical behaviour
which exceeds existing legal requirements. Non-
observance does not create any civil law
responsibility. With termination of its membership
in the LDSA, a company is no longer bound by the
Code, the provisions of which remain applicable to
events or transactions occurring during the time a
company was a member of the LDSA.

1.6 Law

IIpenmosaraercs, 4To IPOAABIIEI IPSIMEBIX ITPOIAYK K

Companies and direct sellers are presumed to

KOMITAHHWHU cobiofaioT TpeboBaHms mpaBoBBIX | comply with the requirements of law and therefore
akToB, u T1o3romy komexc He comep:xkut | the Code does not restate all legal obligations.
nmepepasupoBaHHBIX YCTAHOBJIEHHBIX BO BCeX

IIPABOBBIX AKTAaX 00sS3aTEJIbCTB.

1.7. CraggapThs 1.7 Standards

B xomexc Braoouensl cramgaptel artumdeckoro | The Code contains standards of ethical behaviour

TOBEeIeHUA JJIsI KOMHOAHWH MOPAMBIX IIPONAK U
IIPOIABIIOB IPAMBIX Ipomask. Homexc sxeaTeIbHO
HUCIIOJB30BATh KaK IIOATBEPIKICHUE OTPAaCJIeBBIX
CTaHJIApPTOB.

1.8. OkcrepprTOpHAIILHOE HEliCTBIE

for direct selling companies and direct sellers. It is
recommended that the Code be used as evidence of
industry standards.

1.8 Extraterritorial effect

LTTA 3agBisier, YTO B OTHOIIEHHH CBOEH
IeATeJIbHOCTH B cdepe MPAMBIX IIPOJAXK 34
npenemavu  JlatBum oma Oymer TpebGoBaTh OT
KaKJIOT0 YYACTHUKA B KAYECTBE YCJIOBHUS IS
BCTYIIEHUS W coxXpaHeHus cratryca wieHa LTTA
BBITIOJTHSATH TpeboBaHms KBpomeickoro Komekca
moBeneHusT B cdepe MPSAMBIX TPOJAMK KACATEIHHO

LDSA pledges that, with regard to direct selling
activities outside Latvia, it will require each
member as a condition of admission and continuing
membership in the LDSA to comply with the
European Codes of Conduct for Direct Selling with
regard to direct selling activities within the
European Economic Area (EEA), or with the World
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OAHHON OedATeJbHOCTH B TpaHuIax Kppomeiickoit
axonomuueckoii 3ombr  (EP3) wmm  Komerca
noBeneHns BcemupHOR demepanum accommuaiiiii
npamerx npopaxk (WFDSA) kacarenpHO naHHOH
JeATeJIbHOCTH 3a mpedesavu EO3, kpome ciayuaes,
KOI'Zla  Takas  JedATeJbHOCTh  HAXOOUTCA B
IOPUCOUKITNN Koxerca IIoBeJdeHUuA apyroi
Acconanuy IpsAMBIX OPOTAsK, KOTOPAS SBJISETCS
wirenoM Seldia nim WFDSA.

B ciyuae ecnu, xommammsa mosyuaer #asody B
cesa3u ¢ Komexcom B cTpaHe, KOTOpas He ABJISETCS
yuactauien Accormarmu [Ipsaverx IIpomask, To
KOMIIAHMSA JOJIKHA OPUHATH  OPUACTAKIIAIO
Anvunancrparopa  Komexca B crpame  ee
6asupoBanua (MK e ecIy KOMIIAHUS He SBIIIeTCA
yYaCTHUIEH B cTpaHe ee 0a3MpOBAHUSA, TO JIIO0OM
IpPYTOM CTPaHBI-yYACTHUIEI Accoruaiun [Ipsambix
Iponax). Kommamma momxkHA HeCTH pas3yMHEIE
3aTpaThl, CBS3AHHBIE C SKAJ000M, IIOHECeHHBIE
Anvmunucrpatopom Komexca crpamsl 6a3upoBaHus.
Bonee toro, Ammumwmcrparop Komerxca crpamsr
GasupoBaHUS MOZKET COTPYSHAYATD c
Anvumancrpatopom  Komerkca  (ecotm TaxoBoit
CYIIIECTBYET) CTPAHEI, OTKYA IOCTYIIHJIA KaJI00a, 1
ncxonsa us Komexca Hasod mpuMeHATH B IOpsIKe
mpuopurera (1) cramgapter Komexca sTHkM cTpaHEI
OTKyZIa IIOCTyHIHJa :xasoba, mam (i) craHmapTe
Komexca orukm B cTpaHe  IIPOUCXOMKICHUS
(0asupoBanua) xommnanuy, win (iii) xKax MEHEMYM,
CTAHIAPTHI, M3JI0KeHHbIe B EBpomeiickoM Komekce
OTHUKM.

2. IIOBEOJEHUE IIO OTHOIODEHUIO K
ITOTPEBUTEJIAM

2.1. 3ampermeHHaA IpakTHKa

LATVIJAS TIESAS TIRDZNIECIBAS ASOCIACIIA
LATVIAN DIRECT SELLING ASSOCIATION

Federation of Direct Selling Associations (WFDSA)
Codes of Conduct for direct selling activities
outside the EEA, unless those activities are under

the jurisdiction of Codes of Conduct of another
SELDIA or WFDSA affiliated DSA.

Should a company be subject of a Code Complaint
in a country in which it is not a member, the
company must accept jurisdiction of the Code
Administrator in its home country (or if the
company is not a member in its home country, any
country in which it is a DSA member), and shall
bear reasonable costs incurred by the home country
Code Administrator associated with resolution of
the Complaint. Moreover, the Code Administrator
of the home country may coordinate with the Code
Administrator Gf one exists) of the complainant’s
country and, in evaluating the alleged Code
Complaint, apply, in order of priority, (1) the
standards of the Code of Ethics in the country in
which the complaint is filed, or, (ii) the standards
of the Code of Ethics in the subject company’s home
country, or (iii) at a minimum, the standards set
forth in the European Code of Ethics.

2. CONDUCT TOWARDS CONSUMERS

2.1. Prohibited Practices

TIpomaBiiam IIPAMEBIX IIPOAAK U KOMIIAHUAM HEJIb3ST

WCIIONIB30BATh  HEJOCTOBEPHYIO, BBOISAIIYID B
3a0yaeHue, arpeccMBHYI0 M HEYECTHYIO
MIPAKTUKY.

2.2. Unertuduraima u JeMOHCTPAITHAA

Direct sellers and companies shall not use
misleading, aggressive or unfair sales practices.

2.2. Identification

Tlepen HAYAJIOM JIEMOHCTPAITAHN TOBApPOB
mepcuekTrBHOMY mokymarteso, IIpogaser IIpsameix
IIpomasx mosken 6e3 IMpeaBaPUTEIILHOM IIPOCHOBI CO
CTOPOHBI KJIMEeHTA, YeCTHO u SICHO
UOeHTHQUIINPOBATL cebsl, KOMIIAHUI, KOTOPYI0 OH
IPEeCTABJISIET, IPOUCXOMKICHNEe NX MNPOAYKIIUH a

At the initiation of a sales presentation, Direct
Sellers shall, without request, truthfully and
clearly identify themselves; the identity of their
Company; the nature of their Products; and the
purpose of their solicitation to the prospective
Consumer.

2.3. Explanation and Demonstration

TaKsKe Iejb HNX OOpalleHHsS K BO3MOMKHOMY
OTpeduTeTIO.

2.3. O0BbsicHeHHMe U IeMOHCTPAIIHSA

IIpomaBire: IIpsamerx IIpomasx TOJIZKHBL

IPeoCcTaBIsaATh [loTpeOuTeIAM TOYHYIO U IIOJTHYIO

Direct Sellers shall offer Consumers accurate and
complete Product explanations and
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uHQOPMAIIAI0 O IMIPOOYKTeE, a TakiKe ero
XapaKTepUCTUKAX; IIeHe, 1 €CJIN 9TO IPUMEHNMO, TO
KPEeIUTHBIX YCJIOBHUSIX; YCJIOBHUSX OILJIATHI; IIpaBe Ha
OTMEHY CIEeJIKU, IIOJIUTUKE BO3BpAaTa;
IIOCJIEIIPOTAKHOM  OOCJIYsKMBAHHM W CPOKAxX
mocraBru. Ilpomasuber Ilpsmerx Ilpomask mosrxHEI
JaBaThb TOUHLIE 1 IIOHATHLIE OTBETHI HA BCE BOIIPOCHI,
KoTopele 3amaoT lloTpeOmresim. MoryTr OBITB
CIIeJIaHEI TOJIBKO Te 3aaBJIeHHUA 0 IpoayKTe (ycTHBIE
MJIM IHCBMEeHHEIE), KOTopble omoopeHbl KoMmanmei.

Nudopmarima  morpeburesno  OoKHA  OBITH
IIpeICcTaBJIeHa B IIOHATHOM M JIOCTYIHON ¢opMe B
COOTBETCTBUM C IIPUHIIMIIAMU J00POCOBECTHOCTH
OpU IIPOBEJIEHUN KOMMEPUYECKUX CIEJIOK, a TaKiKe B
COOTBETCTBUHU C MPWHITMIAMHU 3aIlUTHI TeX, KTO He
B COCTOSTHUM, B COOTBETCTBUU C HAITMOHAJILHBIM
3aKOHOJATeJIbCTBOM, ITPEeJOCTABUTH CBOE corJiacue,
TAKUX KaK HeCOBEPIIeHHOJIETHHE. .

2.4. Biiank 3axka3sa

LATVIJAS TIESAS TIRDZNIECIBAS ASOCIACIIA
LATVIAN DIRECT SELLING ASSOCIATION

demonstrations regarding product characteristics,
price and, if applicable, credit terms; terms of
payment; the right of withdrawal; return policies;
terms of guarantee; after-sales service; and
delivery dates. Direct Sellers shall give accurate
and understandable answers to all questions from
Consumers. To the extent claims are made with
respect to product efficacy, Direct Sellers shall
make only those verbal or written product claims
that are authorized by the Company.

The information given to the consumer shall be
provided in a clear and comprehensible manner
with due regard to the principles of good faith in
commercial transactions and the principles
governing the protection of those who are unable,
pursuant to national legislation, to give their
consent, such as minors.

2.4, Order Form

Biank sakasa B mucbMeHHOI popme TOJIKEH OBITH
IIPeOCTABJIeH WJIH OBITHh JOCTYIIHBIM BO BPEMS HUJIU
repesl HAYAJIOM CIeJKH. B ciaydae, ecim cresika
OCYIIECTBJISIETCSI ~ IIOCPEJCTBOM  TIOYTHI,  CETHU
WMurepHer, wuIM WHBIM IIyTeM, KOTHA CHEJIKA
OCyIIeCTBJIsIETCS 0e3 IepPCOHAaJIBHOTO ITPUCYTCTBUSI,
KOIINA Brauxa 3axaaa IOJIKHA OBITH
IIpeJoCTaBJIeHa 3apaHee WM JOJKHA  OBITH
BJIOJKEHA B CaM 3aKa3, WJIM Ke IIPeJoCTABJIeHa B
dopme TOCTYIHON MJIs TeYaTH WA CKAYMBAHUSI
yepes nHTEepHET. BIaHK 3akasa I0JKeH CoIepKaTh
Haspanue kKommauwu, umsa IIpogasiia Ilpsmbrx
Ilpoma:k, a Takse obecIedyuTh IIOTPEOUTEIS
MMOJHBEIMY KOHTAKTHBIMH JAHHBIMU KOMIIAHUMW U
ecJIM BO3MOYKHO IIPSIMOTO IIPOAABIIA, a4 TAKMKe BCe
CYIIIECTBEHHBIE YCIOBUS CIIEIIKHA.

2.5. [IpaBo Ha aHHy/JIMpOBaHHE WJIK HA BO3BPAT
TOBapOB

A written Order Form shall be delivered or made
available to the Consumer at or prior to the time of
the initial sale. In the case of a sale made via mail,
telephone, the Internet, or similar non face-to-face
means, a copy of the Order Form shall have been
previously provided, or shall be included in the
initial order, or shall be provided in printable or
downloadable form via the Internet. The order form
shall identify the company and the direct seller and
provide the consumer with the full contact details
of the company and where applicable the direct
seller, and all material terms of the sale.

2.5. Right of withdrawal and Return of Goods

Kommauny m mpaMeiM mpomaBmaM  HeoOXODMMO
obecmeynTb, YTOOBI B JIIOOOM OJiaHKe 3akKasa
HEe3aBHCHMO OT TOT0, OIIPEIeJIEHO JIX 9TO TpeboBaHue
3aKOHOM, WJIM HeT, ObLJI0 yKazaHwme O IpaBe Ha
AHHYJIMPOBAHKWE B I[IE€PHUOJ] BPEMEHH, KOTOPBII
SBJISIETCA He Kopoue 14 mgHed, BRI0OYAA IIPABO HA U
YCJIOBUS BO3BpAaTa JIOOBIX ILJTATEKEN WM 3aMeHY

IIPOTAHHBIX TOBapOB; uin uHpOPMUPYET
oTpeduTeIIST 00 OTCYTCTBUS opaBa Ha
aHHYJINPOBAHUE.. Kommnauwsam u OPSIMBIM
IpomaBIlaM, KOTOpBle IIpeJJyaraiT IIpaBoO Ha

BO3BpAT TOBApPOB 0e3 KaKMX JHMOO YCJIOBHUM, 9TO
HeobX0IMMO YKa3aTh B IINCHMEHHOM BHJIE.

Companies and direct sellers shall make sure that
any order form contains, whether it is a legal
requirement or not, a right of withdrawal during a
period that is not less than 14 days, including the
right and conditions to obtain reimbursement of
any payment or goods traded in; or informs the
consumer of an absence of right of withdrawal.
Companies and direct sellers offering an
unconditional right of return shall provide it in
writing.
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2.6. "'apaHTHH® ¥ yCIYyTH IOCIIEe TPOIAKH

LATVIJAS TIESAS TIRDZNIECIBAS ASOCIACIIA
LATVIAN DIRECT SELLING ASSOCIATION

2.6. Guarantee and After-Sales Service

B Onamke 3akasa myiy B IPUCOETUHEHHBIX K HEMY
MaTepuasax, WX BMECTe C IIPOIYKTOM HOKYIIATEJIIO
HeoOXOIMMO IIPEJOCTABUTE SICHYH WHQOPMAIIAI O
TapaHTUSAX WA  YCJIOBUSAX  IIOPYYUTEIBCTBA,
JIOTIOJTHUTEJIBbHYI0 HHQOpMAIlnio 00 ycayrax mocie
MPOJAYKY U UX OTPAHUYEHUSX, HE0OOX0IMMO YKA3aTh
MMA ® aapec JIWIQ, JaIlero rapaHTHIo,
IUINTEJIbHOCTh TApPAHTUM U IIPEJOTBPAIIAOIITe
MepBhI, KOTOPBIe JOCTYITHBI IIOKYIIaTeJIo.

2.7. MapxeTHHTOBaA KOMMYHUKAITHAI

Terms of a guarantee or a warranty, details and
limitation of after-sales service, the name and
address of the guarantor, the duration of the
guarantee and the remedial action open to the
purchaser shall be clearly set out in the order form
or other accompanying literature or provided with
the product.

2.7. Marketing Communications

Kommauwu u [IpomaBiisl IpsaMBIX TpOIask 00sSI3aHBI
cresiaTb Bce HeoOXogqumMmoe, YTOOBI BCe BHIIBI
perJIaMHOU U MapKEeTHHIOBOM KOMMYHUKAIIUN, B
TOM dYHucie B IMEPPOBBIX u cormaabHbix CMU,
COOTBETCTBOBAJIN IPpUMEeHUMOMY
3aKOHOIATeJIbCTRY, HacTosmemy Homekcy, a Taksxe
Komexcy maprermura MeskayHapoaHOM TOProBoOi
naJjaThl ¥ IPUMEHUMBIM HAIlMOHAJIBbHBIM KoJleKcaM
CaMOpPEeTyJIAIMU PeKJIaMHON OTPaciIn.

MapretunroBass KOMMyHUKAIIUS He  JTOJIKHA
coliepsKaTh ONHMCAHUSA IIPOAYKTOB, 3asBJICHUS HUJIU
WJITIOCTPAIlMK, KOTOPBIe SBJIAIOTCA JIKUBBIMU,
HETOYHBIMY, BBOISIIUMU B 3a0JIy:KIeHUE WU
HEYeCTHBIMM B KAKOM-JIM00 JPyroM acIeKTe.
MapreTrHroBassi KOMMYHHUKAIIMS JOJI3KHA JIETKO
UIEeHTU(PUITIPOBATLCA KAaK TAKOBAasl W 3aSBJIATH O
CBOel peKJIaMHOU I11eJIH.

Kommannu o6si3aHb IIpeaIIpmHuMaTh dACHBIE M
Pa3yMHBIE L[efICTBI/Iﬂ C TeM, YTOOBI MapKEeTHHIoOBaA
KOMMYHUEKAaIIA MW COIIYTCTBYIOIIIMI€ MaTepuaJibl,
KOTOpPBI€ ITPOMU3BOOATCA UMU HNJINU I10 UX IIOPYYEHHUIO,
B TOM 4YmMcCJIe HpOL[aBI_[aMI/I IIPAMBIX IIPOJANK,
COOTBETCTBOBAJIX 3aKOHOJATEJIbCTBY.

B pexknamHoil smTepaType M PACCBIKAX JOJIFKHO
OBITH  yKa3aHo HA3BaHWE ¥  KOHTAKTHAsS
nHpOpMAIUs KOMIIAHWH, a TaKKe, BO3MOYKHO, —
KOHTakTHass wuH@opmaiuda IIpomaBiia mpsMBIX
IPOJaK.

2.8. OT3EIBEL

Companies and Directs Sellers must take the
necessary measures with the aim of ensuring that
all forms of advertising and marketing
communications, including on digital and social
media, are compliant with the applicable laws, the
present Code as well as the International Chamber
of Commerce Marketing Code and applicable
national advertising self-regulatory codes.

The marketing communications must not contain
product descriptions, claims or illustrations which
are untruthful, inaccurate or misleading or unfair
in any other way. They shall be easily recognisable
as marketing communications and must disclose
their commercial intent.

Companies shall take clear and reasonable steps to
ensure that marketing communications and
related material that they produce, or is produced
on their behalf, - including by Direct Sellers - are
compliant.

Promotional literature and mailings shall contain
the name and contact details of company and may
include the contact details of the Direct Seller.

2.8. Testimonials

Kommaumwy w mpsiMble IIPOMABIIBI HE JOJIKHBI
YIIOMMHATH O  KAKWX—JIu00  OT3hIBAX  WJIH
TIOATBEPKICHUAX, KOTOpBIE SIBJISIIOTCST He
JIO3BOJIEHHBIMHY, HE BEPHBIMU, YCTAPEBIIUMHU WJIA
KaK—Ir00 MHAYE He JOCTYIIHBIMHY, He CBA3AHHBIMU C
ero TMpeJIOKEeHWEeM WM WCIIOJIb3YIOTCA TAKUM
00pa3oM, YTO OHM MOTYT BBECTH B 3a0JIy:KIeHUE
moTpebuTesI.

Companies and direct sellers shall not refer to any
testimonial or endorsement which is not
authorized, not true, obsolete or otherwise no
longer applicable, not related to their offer or used
in any way likely to mislead the consumer.
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2.9. CpaBHeHHE ¥ OYepHEHME
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2.9. Comparison and Denigration

KoMmmanmsam m mpsaMbIM IpomaBIaM HeoOXOIIMO
n30eraTh HKCIOJB30BAHHS TAKHX CpPAaBHEHHH,
KOTOPBIE MOTLYT BBOOHUTH B 3a0JIysKIIeHIUe WA He
COOTBETCTBOBATH IPUHIIUIIAM YeCTHOM
KOHKYPEHIIVH. CpaBsHeHne paspelraercst
OPUMEHATh B COOTBETCTBHM C IIPABHJIAMU O
perJiaMe, WCIIOJIB3YIOIIEe CpaBHEHUS, KOTOPBIE,
BeLTOKeHBI B upextuBe 2006/114/EK o BBOmsIIEit
B 3aliIyskIeHre ¢ UCIOJIL3YIOIIel CpaBHEHUS
pername. KoMmmammaMm u mnOpaMbBIM —OpogaBIlaM
HeJb3s He IIPSMO, He KOCBEHHO OYEPHSATH HU OIIHO

IIpearnpudarue NN IIPOOYKT. Kommaruam n
IIPAMBIM IIpogaBIIaAM HeJIb3d HEYeCTHO
HCIIOJIB30BATH IIpeuMyIInecTBna, KOTOpPbIE
IIpegoCTaBJIAIOT KOMIIaHHUHN i Ha3BaHHE

TOPTOBOT'0 IPOAYKTA M CUMBOJ HHONM TOPTOBOH
MapKU.

2.10. CoburiofeHne KOHPHAISHITUATIHEOCTH

Companies and direct sellers shall refrain from
using comparisons which are likely to mislead or
which are incompatible with principles of fair
competition. Comparisons shall only be made in
accordance with the provisions on comparative
advertising set out in Directive 2006/114/EC
concerning misleading and comparative
advertising. Companies and direct sellers shall not
denigrate any firm or product directly or by
implication. Companies and direct sellers shall not
take unfair advantage of the goodwill attached to
the trade name and symbol of another firm or
product.

2.10. Respect of Privacy

JInunas Oecema, Oecema 10 TeaedOHy HJIN B
3JIEKTPOHHOM BHJI€ IIPOUCXOOUT B IIOHATHOM BHUJE U
B TO BpeMs, KOorga OHa OyIeT He HaBI3YMBOM.
IIpomasenr Ilpameix Ilpomasx moskeH mpepBaTh
IEeMOHCTPAIUI0 MM TOPTOBYIO IIPE3CHTAINIO, €CJIK
9TO TpedyeT MOTPEOUTEJIb. Kommanusam wu
IIpomaBumam  Ilpamerx  Ilpomasm  Heobxommmo
JIefiCTBOBATH TAK, YTOOBI 00€CIIeYNBATH 3AIUTY BCEM
JIMYHOM WH@OPMAIUKM, KOTOPYI0 IIPEI0CTABJISAIOT
HACTOSAIINE MM BO3MOYKHBIE II0TPEOUTEIIH.

2.11. YecTHOCTD

Personal, telephone or electronic contact shall be
made in a reasonable manner and during
reasonable hours to avoid intrusiveness. A direct
seller shall discontinue a demonstration or sales
presentation upon the request of the consumer.
Companies and Direct Sellers shall take
appropriate steps to ensure the protection of all
private information provided by actual or
prospective customers.

2.11. Fairness

IIpomaBiiam IIpsameix IIpomasx HeJIb3s
3JIOYIOTPEOIATL  JIOBEpHEM  HHIUBHUIYAJIbHBIX
oTpebuTeIel, UM HeOOXOIMMO YBAKATD OTCYTCTBHE
KOMMEPUYECKOTO OITBITA TTOTPeOuTeSIel U UM HeJIb3st
HEYeCTHO  WCIIOJIB30BATH  BO3pacT, 0O0JIe3HH,
YMCTBEHHYI0 WA (PU3UYECKYI0 WHBAJIUIHOCTD,
JIOBEPYHUBOCT, OTCYTCTBHE TIOHUMAHUSA WJIHN
OTCYTCTBUE SI3BIKOBBIX 3HAHUHI ITOTPEOUTEIIEN.

2.12. IlpuBiiegeHne K TOProBJe

Direct sellers shall not abuse the trust of individual
consumers, shall respect the lack of commercial
experience of consumers and shall not exploit a
consumer’s age, illness, mental or physical
infirmity, credulity, lack of understanding or lack
of language knowledge.

2.12. Referral Selling

Kommaumsam wu  IlpomaBmam Ilpsambix  Ilpomask
HeJIb3sI CTUMYJIMPOBAThH ITOTPeOuTe el mpruobperaTh
MIPOAYKTHI, OCHOBBIBASICH HAa YTBEPIKIEHUU, UTO
MOTPEeOUTES b  MOMKET YMEHBIIUTL WA  Jake
MOKPHITh II€HY TOKYIIKM, NPUBJIEKAs JIPYyTUX
ToTpeduTe el TPOAABILY, OCYIIIECTBIIATH II0TI00HBIE
TIOKYIIKH, €CJIM 9TH YMEHBIIeHUs WU BO3MeEIIeHe
3aBUCUT OT HEHAJEIKHBIX COOBITUH B OyIyIIEM.

2.13. BrmmostHenue

Companies and direct sellers shall not induce a
consumer to purchase products based upon the
representation that a consumer can reduce or
recover the purchase price by referring other
consumers to the sellers for similar purchases, if
such reductions or recovery are contingent upon
some unsure future event.

2.13. Performance

JI060i1 3axa3 HeoOXOOMMO BBINOJHHUTE KAK MOKHO

Any order shall be executed as quickly as possible
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CKopee, HO He I103:Ke, 4yeM B TeueHue 30 IHel co THs,
THOAIUCAHUS KOHTPAKTA, €CJIU TOJBKO CTOPOHBI He
JIOTOBOPUJINCH MHAYeE.

IToTpeburenn noKHEL OBITH IPOMHGOPMUPOBAHEL O
TOM, UTO MPEAIPUATHAS WK IPSIMbIe IPOAABIIEI He
MMET BO3MOMKHOCTH BBIIIOJIHUTEL 005S3aTEJILCTBA B
TOM cjydae, €eCJu 3aKa3aHHBIE IIPOYKTHI
HEJIOCTYIIHBI. B TakoM ciy4yae IIOTPeOHTEINM MOTYT
MOJIYYUTHh BO3BpPAT JIIOOOH YyIJIAYEeHHON CyMMBI,
CpaKy ke, KaK TOJBKO 9TO OyIeT BO3MOMKHO, HO He
mo3:ke, yeM B TedeHume 30 gHell ¢ MOMeHTa, KOraa
IpeaInpusaTie Oy IHIIO Hu3BeIeHue 00
AHHYJIUPOBAHUU.

3. BBIIIOJIHEHUE KOJEKCA

3.1. OTBeTCTBEHHOCTH HPEIIIPHUITHL

LATVIJAS TIESAS TIRDZNIECIBAS ASOCIACIIA
LATVIAN DIRECT SELLING ASSOCIATION

and in any case within 30 days from the conclusion
of the contract, unless the parties have agreed
otherwise.

Consumers shall be informed if companies or direct
sellers are unable to perform their side of the
contract on the grounds that the products ordered
are unavailable. In that case, consumers may
obtain a refund of any sums they have paid as soon
as possible and in any case within 30 days from the
day on which the company receives the
communication of the withdrawal.

3. CODE ENFORCEMENT

3.1. Companies’ Responsibility

IlepBuuHas OTBETCTBEHHOCTL 34  COOJIIOmEHUE
KOJEKca JICHKUT HA KasKIOM OTOeJILHON KOMIIAHWM.
Ecnn KOIEKC HapyIIEeH, HpeIIpusTHIe
OCYIIIECTBJISIET BCE pAa3yMHBIE YCHJIMS IJIsI TOTO,
YTOOBI YIOBJIETBOPUTH JIMIIO, IIOJABIIEE KAJIO0Y.
Kaskmoit xommmamny yd4YacTHMKY ®  OymyLIuM
KOMIIAHMAM yYACTHHUKAM HEO0XOIMMO HA3HAYMUTD
OTBETCTBEHHOE MOJIKHOCTHOE JInIlo, Komerca LTTA.
OTBeTCTBEHHOE  [JOJIPKHOCTHOE JIMII0  KoJeKca
SIBJISIETCS OTBETCTBEHHBIM 34 TO, YTOOBI OOJIETYHTH
MPEIIPUATHIO COOII0ICHNE KOIeKca U OTBeYATh Ha
3ampocer agmuuuctparopa komexca LTTA. Taxosxe
OH WJIM OHA ABJIAETCA IVIABHLIM KOHTAKTHBIM JIMIIOM
HA IPEeNIPUSITHN, KOTOPOe CTABUT B H3BECTHOCTD
HEe3aBUCHUMBIX IPOIABIIOB, PaboOTHHUKOB
MPEeOIpuATHs 1 o0iiecTBo o mpuHiunax Homekca
atuku LTTA.

3.2. OrBercrBenHOCTL LTTA

The primary responsibility for the observance of
the Code shall rest with each company. In case of
any breach of the Code, companies shall make
every reasonable effort to satisfy the complainant.
Each member company and pending member
company is required to designate a LDSA Code
Responsibility Officer. The Code Responsibility
Officer is responsible for facilitating compliance
with the Code by their company and responding to
inquiries by the LDSA Code Administrator. He or
she will also serve as the primary contact at the
company for communicating the principles of the
LDSA Code of Ethics to their independent
salespeople, company employees, customers and
the general public.

3.2. LDSA Responsibility

LTTA obecmeunBaer JHIIOM, KOTOpPOE SIBJISIETCS
OTBETCTBEHHLIM 3a paccMmorpenme xamob. LTTA
MIPUJIATAeT BCe PA3yMHBIE YCUJIHSA JJIS TOrO, YTOOBI
00eCIIeunTh pelleHne HKaIo0bL.

3.3. AnMunmCcTpaTOp Komekca

LDSA shall provide a person responsible for
complaint handling. LDSA shall make every
reasonable effort to ensure that complaints are
settled.

3.3. Code Administrator

LTTA agvMuHHCTpAaTOPOM KOMEeKca Ha3HAYAeT
He3aBUCUMOe JIUTIO 1281041 yUpesKIeHue.
AnvuHmMCTpaTOp KOJeKca, OCYIIIECTBIIAS

OTBETCTBEHHYIO JeATeJIbHOCTD, BeIeT Haa30p 34 TEM,
KaK KOMIIAHUHU COOIIIAIT KOTeKC. AIMUHHCTPATOP
KOJEeKCA pellaeT Jo0ble HepelleHHbIe KaJIO0BI
morpebuTesiel,  KOTOpbIe  OCHOBBIBAIOTCA  Ha
HApPYIIEHUSAX KOHEKCa, W II0JaeT esKerofHbIe
M3BEIICHNA 0 JeCTBUM KOJIeKCa.

LDSA shall appoint an independent person or body
as Code Administrator. The Code Administrator
shall monitor companies’ observance of the Code by
appropriate actions. The Code Administrator shall
settle any unresolved complaint of consumers
based on breaches of the Code and shall furnish an
annual report on the operation of the Code.
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3.4. llesrennHOCTD
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3.4. Actions

B nesarenwsHOCTB, 110 KOTOpOU mpemanpusatusa, LTTA
WK AIMHUHKACTPATOP KOIEKCA MOTYT IIPUHUMATH
PellleHns MOKHO BKJIIOUNUTEL OTKA3 3aKasa, BO3BpaT
IpHOOPEeTEHHBIX IPOIYKTOB, BO3MeIIleHNe
IIaTe:xen %001 apyras COOTBETCTBYIOIIAS
JIesTeJIbHOCTb, B TOM UYHCJIe NIpeaylpeskIeHus
OPSMBIM IIPOJABIIAM, IIPeKpallleHue I0rOBOPOB C
OpPSIMBIMHA  IIPOJABIIAMU WJIM OPYTUX  BHUJIOB
OTHOIIIEHU#, MPEenyIpe:kIeHusT OPeIIpPUITUIM,
HMCKJIIOUeHNe HpedpuaTnii ¢ yucaa uwienos LTTA,
¥ IIyOJIMKAIIASA TAKON JeATEIbHOCTH HUJIU CAHKIIHHT.

3.5. Pacecmorpenme ciopos

Actions to be decided on by companies, LDSA or
Code Administrator may include cancellation of
orders, return of goods purchased, refund of
payment or other appropriate actions, including
warnings to direct sellers, cancellation or
termination of direct sellers’ contracts or other
relationships with the company, warnings to
companies, exclusion of companies from LDSA
membership, and the publication of such actions
and sanctions.

3.5. Complaint Handling

Kommamnu, LTTA wu ApgvMunucrpatop Komexca
003yI0TCA ~ YCTAHOBHUTH  IIOPAHOK  PaboTel ¢
sKaJI00aMU u 00ecIIeuynTh IIOATBEP K ICHIE
IOJIyYeHHs JII00OM 3Kao0bl B TeUYEHHEe MUHNMYM
IByX Hejellb, a IPUHATHE PeIICHWI — B TeUYCHUE
Tpex MecsIIeB IIocjie ee IMoJIydeHusi. PaccMorpeHue
$KAJI00 IOTpeduTe el ABJISeTCS OeCIJIATHEIM.

3.6. IIy6aukarms

Companies, LDSA and Code Administrator shall
establish complaint-handling procedures and
ensure that receipt of any complaint is normally
confirmed within two weeks, and decisions are
made within three months from that date.
Handling of consumer complaints shall be free of
charge to the consumer.

3.6. Publication

LTTA mybiuryer KOZEKC M II0 BO3MOYKHOCTH IIIHPE
ero IOImyJaapHu3upyer. llevyaTHbIe OK3E€MILIAPLI
KOJIeKCa JOCTYIIHEI JJIA 00IecTBa OeCILIaTHO.

3.7. AnmunucrpaTop EBpomeiickoro xomexca

LDSA shall publish the Code and make it known as
widely as possible. Printed copies shall be made
available free of charge to the public.

3.7. European Code Administrator

AIMUHHCTPATOPOB Espomnetickoro KOJIeKca
dopMUpPyeT KOMUTET U3 YeThIpeX yUaCTHUKOB. Tpoe
W3 HUX — W3 CEKTOpa IIPSAMBIX NPOJAM W UX
HasHavaer  mpaBieHume  Seldia.  YerseprToiit
VYACTHUEK, KOTOPOTO TaKKe HasHayaeT IIpaBJIeHUe
Seldia n kKOTOPEIN OEMCTBYeT KAK IpejcenaTelib, He
CBsSI3aH C CeKTOpOM. VICIIONHUTENBHEBIN ITUPEKTOP

Seldia B  COOTBETCTBMH C  JIOJISKHOCTHBIMU
0013aHHOCTAMU ABJIAETCS CceKpeTapeM
AIMUHHCTPATOPA KoJeKca. AnvunancTpaTop

EBpormetickoro xomexca MOMKeT BBIIIOJIHATH OJHY U3
VIIOMSHYTHIX B CJIEAYIOIIEM IIyHKTE IeATeIbHOCTEH,
€CJI MEeCTOM 3JKHTEJILCTBA ITOTPEOUTEsIST SIBIISIETCS
crpaHa—yvactHuna KO3 wmiam mpemmpusarue wmim
OpAMOM TpojiaBell JTeMCTByeT B OJHOM M3 CTpaH
E33.

Anvunamcrpatop EBporrefickoro Komexca MoskeT:

1) moiydYaTh Kajgo0bl M IPUHUMATH peIleHHUs II0
HuM 0T Jsmn, (IToTpeduTesei, IPAMEIX IIPOJABIIOB,
MPEeIPUATHNR MPAMBIX IIPOAAMK, OPTAaHU3AIINH
morpebuTesel M T.I.) W3 OOHOM M3 cTpaH ED3,
KOTOpHBIE He ABJIATCA TakuMu wienamu TTA, kak
uneH Seldia, B KOTOpoe BKJIIOUEHO IMPEIIMPUATHE
MIPSIMBIX ITPOJIAXK, KOTOpPOe ABJsAeTCS wieHoMm Seldia
niau TTA, KoTopoe siBiisiercst wiernom Seldia;

The European Code administrator consists of a
committee of four members. Three of them are from
the direct selling sector and are appointed by the
board of Seldia. The fourth member, also
designated by the board of Seldia and acting as
chairman, is independent from the sector. The
Executive Director of Seldia is ex officio secretary
of the Code Administrator.

The European Code Administrator can take one of
the actions mentioned in the next paragraph where
the consumer has his residence in a member state
of the EEA or a company or a direct seller is active
in one of the EEA countries.

The European Code Administrator may:

1. receive and decide on complaints from parties
(consumers, direct sellers, direct selling companies,
consumer bodies etc) from one of the EEA countries
without a DSA in membership of Seldia involving a
direct selling company in membership of Seldia or
of a DSA in membership of Seldia
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2) IMOJIy4aTh KaJIOOBI M IIPUHUMATHL PENIeHHd II0
HHUM OT JIHIT, KOTOPHIE CBA3AHbI C TPAHCTPAHUIYHBIMU
CIeJIKaMH M, B KOTOPBIE BOBJIEUEHBI HPEIITPUATHS
MPSIMBIX TIPOMAK, KOTOPBIE SBJISIOTCS YJIEHAME
Seldia niu unegamu TTA ommoit u3 crpan EO3,
KOTOpas aBJIgeTca wieHoM Seldia;

3) Iosy4yaTh KaJIOOEI M IIPUHUMATEL PEIIeHHs II0
uuM ot TTA, kotoprie sBsoTCA Wienamu Seldia B
omHOoM u3 crpaH ED3, roe BoBIeUeHO IIpeaIIpusaTre
IIPSAMBIX IIPOJIAK, KOTOPOe SBJIsIeTCs dieHoM Seldia;
u

4) mmomy4aTs xano6sr or TTA — unenos Seldia — u3
omuo#t m3 crpan KO3, B KOTOpyH BOBJIEUYEHBI
MIPeIPUATHS TIPSAMBIX TPOJAK, KOTOPBIE SBJISIOTCS

YJIeHaMH PTTAF, coBeTa reHepaIbHOro
mupexropatra PTTAF wmiam or TTA, koropeie He
SIBJIAIOTCS YJIeHaMU Seldia, c 11eJIBIO

IOCPEeJHUYECTBA BMECTe C TAKMMU IIPEIIPUSITHIMEA
npsaMmeix 1mpomaxk, PTTAF m coorBercrByoOmmmmu
TTA.

5) 0 TpeGOBAHUIO M3JIOMKUTH MHEHHe 0 IIPAKTHKAX
KOMIIAHHMK, Ha  KOTOpPble  PACIPOCTPAHSIETCS
nerictBue naHHBIX Komekcos.

3.8. Ilporeaypnt

LATVIJAS TIESAS TIRDZNIECIBAS ASOCIACIIA
LATVIAN DIRECT SELLING ASSOCIATION

2. receive and decide on complaints from parties
related to cross-border transactions and involving
a direct selling company in membership of Seldia
or of a DSA in membership of Seldia from one of the
EEA countries

3. receive and decide on complaints from DSAs in
membership of Seldia in one of the EEA countries
involving a direct selling company in membership
of Seldia and

4. receive complaints from DSAs in membership of
Seldia from one of the EEA countries involving
direct selling companies in membership of WFDSA,
WFDSA CEO Council or of DSAs outside
membership of Seldia with the aim of mediation
together with such direct selling companies,
WFDSA and the DSA in question.

5. upon request, give an opinion with regard to
company practices that fall under the scope of these
Codes.

3.8. Procedures

1. Coop urdopmaiumn

Ecan, orBeuas ma xaody, HeoOXOZMMO cCOOpAaTh
nHPOPMAILIAIO [OJI TOTO, YTOOBI KOHCTATHPOBATDH
(arkTHl W IIpPOMCIIECTBHS, KOTOPBIE OTHOCATCA K
cIydan, agMUHHUCTPATOP KOAeKca WH(MOPMUPYET
COOTBETCTBYIOIleEe IMpeNIpuAaTAe O Kajgobe u
AOCHTU(PUKAIIMK ~ JIMIA, I[OAAIIIEero  Kajo0y.
AIMUHHMCTPATOP KOJEKCA MOXKET 3aIlpPOCHUTh OT
NPeOIpUATHS W JHWIA, TOJAIIEro  KaJody
JIOIIOJIHUTEJIbHYI0 nHpopMaiuio. Ilociae mposepku
daxToB MW mpHHMMAasg BO BHHMAaHHE IIPaBHUJIA
KOJeKCca, aIMHUHUCTPATOP KOoIeKca B TeUeHHE TPex
MecAIleB €  MOMEHTa  IIOJyYEeHHA  KAJIOOBI
IPUHAMAET peIlIeHrue O TOM, KOTOpBIe IeHCTBUS
Heo0XoanMo Oy IeT BHIIIOJIHATD.

2. Ilpyras mesiTe IbHOCTh

Ecim  agmummcrpaTop KOJeKca CYMTAeT, YTO
BO3MOJKHO, IIPOM30IIJII0 HAPYIIeHWE KOIeKCa, OH
COOTBETCTBYIOIIEMY IPEIIIPUATHIO IIOCHLIAET 3aIIPOC
B TeYeHHEe OJHOT0 Mecslla Ha IpeIoCTaBJIeHHE
apryMeHTAaIliH.

Kommamum B TeueHMe 0THOTO MecsIia HEOOXOIMMO
MIPUHATEL pellleHre 0 (paKTax W OYyHKTAX KOJeKca,
OCHOBBIBASICh HAa KOTOPBIX, aIMHHHUCTPATOP KOJeKca
MIPUHUMAET pellleHre HAYaTh IPoIeaypy.
IIpuuuMas Bo BHUMaHUe OTBET UJIU B CJIy4ae, eciau
KOMIIAHUSA He OTBETUJA, aJMUHUCTPATOpP KOJeKca
MOKeT IIPUHSATD PellleHne JaTh 3aKJII0YeHe, SICHO U
KOHKPETHO yKa3aB IIPUYUHBI, I0YEMY OH CUHTAET,
YTO IIPOUIOIILIIO HECOOTI0IeH e KOTeKca, U ITPU3BATh

1. Information Gathering

Where, in response to a complaint, it is necessary
to gather further information to determine the
points of facts and of rules concerning the case, the
Code Administrator shall inform the company
concerned about the complaint and the identity of
the complainant. The Code Administrator may ask
the company and the complainant to supply further
information. After examining the facts and in the
light of the rules set in this Code, the Code
Administrator will decide within three months
after the complaint has been received, whether
further action should be taken.

2. Other Procedures

If the Code Administrator considers that there may
be an infringement of the Code, it addresses a
request to the Company concerned, requesting it to
submit its observations within one month.

The Company has to adopt within one Monte a
position on the points of fact and of Code on which
the Code Administrator bases its decision to open a
procedure.

In the light of the reply or absence of a reply from
the Company the Code Administrator may decide
to issue an opinion, clearly and definitively setting
out the reasons why it considers there to have been
incompliance with the Code and calling on the
Company to comply with the Code within 3 months.
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KOMIIAHWIO B TEUYEHME TPEeX MEeCSIEB BBIIIOJIHUTD
YCJIOBHUS KOJIEKCA.

IIpaBnenne LTTA wmosker IIpUHATE pelleHue
OIyOJIMKOBATE 3aKJIIOUEHIE, €CJIN er0 HHUITTHUPOBAJI
WJIM PEKOMEHI0BAJI aMHUHUCTPATOP KOIeKca.

LATVIJAS TIESAS TIRDZNIECIBAS ASOCIACIIA
LATVIAN DIRECT SELLING ASSOCIATION

The Board of LDSA can decide to make the opinion
public, on a proposal or recommendation by the

Code Administrator.
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