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PATERETAJIEM

1. VISPARIGI NOTEIKUMI

1.1. Darbibas joma
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CODE OF CONDUCT TOWARDS
CONSUMERS

1. GENERAL

1.1 Scope

Latvijas Tiesas tirdzniecibas asociacijas ricibas
kodeksu attieciba uz patérétajiem (turpmak teksta

,kodekss”) ir piepémusi Latvijas Tiesas
tirdzniecibas asociacija, kas ir Seldia — Eiropas
Tiesas tirdzniecibas asociacijas — biedre, saskana
ar Eiropas tieSas tirdzniecibas ricibas kodeksu
attieciba uz pateretajiem. Kodekss attiecas uz
attiecibam starp tiesas tirdzniecibas uzpémumiem
un tiesajiem pardevejiem no vienas puses un
patéretajiem no otras puses. Kodeksa meérkis ir
panakt pateréetaju gandarijumu un aizsardzibu,
veicinat godigu konkurenci brivas uznemejdarbibas
ietvaros, uzlabot tiesas tirdzniecibas publisko telu,
kuras galvenais merkis ir pardot kvalitativus
produktus pateretajiem ar godigiem noteikumiem
un nosacijumiem.

1.2. Terminu skaidrojums

The Latvian Direct Selling Association’s Code of
Conduct towards Consumers (hereinafter referred
to as the “Code”) is adopted by the Latvian Direct
Selling Association, which is a member of Seldia —
the European Direct Selling Association, following
the European Direct Selling Code of Conduct
towards Consumers. The Code concerns the
relations between direct selling companies and
direct sellers on the one hand and consumers on
the other hand. The Code is aimed at achieving the
satisfaction and protection of consumers, the
promotion of fair competition in the framework of
free enterprise, and the enhancement of the public
image of direct selling, which is to sell quality
products on fair terms and conditions to
consumers.

1.2 Glossary of terms

Sajé kodeksa:

1) tiesa tirdznieciba ir jebkura marketinga un
pardosanas metode, kuras pamata ir personisks
kontakts starp pardeveju, turpmak - ,tiesais
pardevéjs’, un pateretaju, un, kas tiek veikta
klatiene vai digitala formata, demonstrejot preces
un stastot par tam arpus uznemejdarbibas telpam;

2) patérétajs ir jebkura fiziska persona, kura
iegadajas produktus merkiem, kas nav saistiti ar
vina 1stenotu tirdzniecibu, uzpémejdarbibu vai
profesiju;

3) LTTA — Latvijas Tiesas tirdzniecibas asociacija
ir tiesas tirdzniecibas uznémumu valsts asociacija,
kas Latvija parstav tiesas tirdzniecibas
uznémumus un kas ir Seldia — Eiropas Tiesas
tirdzniecibas asociacijas — biedre;

4) uzpémums ir jebkada uzpéméjdarbibas vieniba,
kas tirgo produktus, kas saistiti ar preczimi,
pakalpojumu zimi vai identificejosu simbolu,
izmantojot izplatiSanas sistemu, kas balstas uz
tieso tirdzniecibu, un kas ir LTTA biedrs;

5) izplatisanas sistéma ir jebkada organizacija un

For the purpose s of this Code:

(1) Direct selling means any marketing or selling
method which is based on the personal contact
between a salesperson, hereinafter called ‘direct
seller and a consumer and which is carried out
through personal or individual explanation or
demonstration, physically or digitally, of products,
away from business premises.

(2) Consumer means any natural person who buys
products for purposes which can be regarded as
outside his trade, business or profession.

(8) LDSA — Latvian Direct Selling Association is
national association of direct selling companies
which represents the direct selling industry in
Latvia and which is a member of Seldia — the
European Direct Selling Association.

(4) Company means any business entity which
markets products associated with its trademark or
service mark or identifying symbol through a
distribution system based on direct selling and
which is a member of the LDSA.

(5) Distribution system means any organization



metode, kas izstradatas produktu tirdzniecibai;

6) tiesais pardevéjs ir jebkura fiziska vai juridiska
persona, kura ir tiesas tirdzniecibas uzpnémuma
izplatisanas sistemas biedrs un kura tirgo
uznemuma produktus, veicina tirdzniecibu vai
sniedz atbalstu tirdznieciba arpus
uznemejdarbibas telpam.

Tiesajiem pardevejiem var but tiesibas piesaistit
citas personas un piedavat tam klut par tiesajiem
pardevejiem. TieSais pardevejs var but neatkarigs
tirdzniecibas agents, neatkarigs darbuznéme;js,
neatkarigs tirgotajs vai izplatitajs, nodarbinats vai
pasnodarbinats  parstavis vai cits lidzigs
uznemuma produktu izplatitajs;

7) produktsir jebkada materiala vai nemateriala
prece vai pakalpojums;

8) pardosana ir sazina ar potencialajiem
pateretajiem, produktu piegade vai demonstresana,
pasttijumu pienemsana, produktu piegade un
maksajuma sanemsana;

9) pardosanas viesibas ir tie$a tirdznieciba
pateretaju grupai, kuru saimnieks ir uzaicinajis
sadam nolukam;

10) pasitijuma veidlapa ir iespiests vai rakstisks
dokuments, kura ir noraditas zinas par pateretaja
pasttijumu un kas tiek izsniegts pateretajam ka
kvits par notikuso pirkSsanas un pardosanas
darjjumu. Interneta tirdzniecibas gadijuma ta ir
pastaviga informacijas neseja saglabata veidlapa,
kura ir noraditi visi attieciga piedavajuma un
pirkuma nosacijumi;

11) darbinieku piesaisteir darbiba, ko veic ar mérki
piedavat personai iespeju klut par tieso pardeveju;

12) kodeksa administrators ir neatkariga persona
valiestade, kuru ir iecelusi LTTA, lai ta uzraudzitu,
ka wuznemumi ievero LTTA kodeksu, un lai
1zskatitu sudzibas saskana ar kodeksu.

1.3. Uzpémumi

LATVIJAS TIESAS TIRDZNIECIBAS ASOCIACIIA
LATVIAN DIRECT SELLING ASSOCIATION

and method designed for the marketing of products.

(6) Direct seller means any natural or legal person
who is member of the distribution system of a direct
selling company and who sells, facilitates or assists
in the sale of products of that company away from
business premises.

Direct sellers’ may be entitled to recruit other
persons to become Direct Sellers. A Direct Seller
may be an independent commercial agent,
independent contractor, independent dealer or
distributor, employed or self- employed
representative, or any other similar sales
representative of a Company.

(7) Product means any goods, tangible or
intangible, or service.

(8) Selling means communication with potential
customers, delivery of products or demonstration,
taking orders, delivery of products and receipt of
the payment.

(9) Party selling means direct selling to a group of
consumers invited by a host to that end.

(10)Order form means a printed or written
document confirming details of a Consumer order
and providing a sales receipt to the Consumer. In
the case of Internet purchases, a form containing
all terms of the offer and purchase provided in
durable medium.

(11) Recruiting means activity conducted for the
purpose of offering a person the opportunity to
become a direct seller.

(12) Code administrator means an independent
person or body appointed by the LDSA to monitor
member companies’ observance of the LDSA’s Code
and to resolve complaints under the Code.

1.3. Companies

Katrai LTTA dalibas organizacijai ir janem vera
kodekss, lai tas tiktu uznemtas un varetu turpinat
dalibu LTTA. Katrai LTTA dalibas organizacijai ir
prasits publiski popularizét dalibu LTTA un $o
kodeksu.

1.4. Tiesie pardeveji

Every LDSA member company pledges to abide by
the Code as a condition of admission and
continuing membership in the LDSA. Every LDSA
member company shall be required to promote to
the public its LDSA affiliation and this Code.

1.4 Direct Sellers

Tiesajiem pardevejiem kodekss nav tiesi saistoss,
bet, lai tie varetu piedalities uznémuma

Direct sellers are not bound directly by the Code,
but shall be required by their companies to adhere
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1zplatisanas sistemas, tiem ir janem vera kodekss
val ricibas noteikumi, kas atbilst ta standartiem.

1.5. Pasparvalde
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to it or to rules of conduct meeting its standard as
a condition of membership in the companies’
distribution systems.

1.5 Self-regulation

Kodekss ir tiesas  tirdzniecibas  nozares
pasparvaldes pasakums. Tas nav likums, un taja
noteiktas saistibas var pieprasit tadu eétiskas
ricibas limeni, kas parsniedz likuma noteiktas
prasibas. Ta neieverosana nerada nekada veida
civiltiesisko atbildibu. Partraucot dalibu LTTA,
uznemumam vairs nav saistoss kodekss, ka
noteikumi paliek piemerojami notikumiem vai
darjjumiem, kas radusies laika, kad uznemums bija
LTTA biedrs.

1.6. Tiesibu akti

The Code is a measure of self-regulation by the
direct selling industry. It is not a law, and its
obligations may require a level of ethical behaviour
which exceeds existing legal requirements. Non-
observance does not create any civil law
responsibility. With termination of its membership
in the LDSA, a company is no longer bound by the
Code, the provisions of which remain applicable to
events or transactions occurring during the time a
company was a member of the LDSA.

1.6 Law

Uzpémumiem un tieSajiem pardevéejiem ir janem
vera tiesibu aktu prasibas, un tadel kodeksa nav
parfrazetas visas tiesibu aktos noteiktas saistibas.

1.7. Standarti

Companies and direct sellers are presumed to
comply with the requirements of law and therefore
the Code does not restate all legal obligations.

1.7 Standards

Kodeksa ir ieklauti etiskas ricibas standarti tiesas
tirdzniecibas uzpémumiem un tieSajiem
pardevejiem. Kodeksu ir ieteicams izmantot ka
nozares standartu liecibu.

1.8. Eksteritoriala piemérojamiba

The Code contains standards of ethical behaviour
for direct selling companies and direct sellers. It is
recommended that the Code be used as evidence of
industry standards.

1.8 Extraterritorial effect

LTTA apliecina, ka ta pieprasis, lai visi asociacijas
biedri ieverotu Eiropas tiesas tirdzniecibas ricibas
kodeksu attieciba uz tiesas tirdzniecibas darbibam
arpus Latvijas un Eiropas Ekonomikas zona (EEZ),
un §1 ricibas kodeksa ieverosana bus uznemsanas
un turpmakas dalibas nosacijums Latvijas Tiesas
tirdzniecibas 1aclj tostarp  asociacija
apliecina, ka visi biedri ieveros ari Pasaules Tiesas
tirdzniecibas asociaciju federacijas (PTTAF) ricibas
kodeksu attieciba uz tirdzniecibas darbibam arpus
EEZ, ciktal attiecigas darbibas nav citas Tiesas
tirdzniecibas asociacijas, kas ir Seldia biedre, vai ar
PTTAF saistitas Tiesas tirdzniecibas asociacijas
Ricibas kodeksa jurisdikeija.

Ja saistiba ar uznemuma ricibu tiek iesniegta
studziba par kodeksa parkapumu un tas tiek darits
valsti, kura attiecigais uznemums nav TTA biedrs,
minetajam uzpémumam ir japienem, ka attiecigas
sudzibas izskatiSana ir sa uznemuma piederibas
valsts kodeksa administratora jurisdikcija (vai, ja
attiecigais uznemums nav savas piederibas valsts
TTA biedrs, tadas valsts kodeksa administratora
jurisdikecija, kura attiecigais uznemums ir TTA
biedrs), un jasedz pamatotas izmaksas, kas
piederibas valsts kodeksa administratoram ir

LDSA pledges that, with regard to direct selling
activities outside Latvia, it will require each
member as a condition of admission and continuing
membership in the LDSA to comply with the
European Codes of Conduct for Direct Selling with
regard to direct selling activities within the
European Economic Area (EEA), or with the World
Federation of Direct Selling Associations (WFDSA)
Codes of Conduct for direct selling activities
outside the EEA, unless those activities are under

the jurisdiction of Codes of Conduct of another
SELDIA or WFDSA affiliated DSA.

Should a company be subject of a Code Complaint
in a country in which it is not a member, the
company must accept jurisdiction of the Code
Administrator in its home country (or if the
company is not a member in its home country, any
country in which it is a DSA member), and shall
bear reasonable costs incurred by the home country
Code Administrator associated with resolution of
the Complaint. Moreover, the Code Administrator
of the home country may coordinate with the Code
Administrator Gf one exists) of the complainant’s
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radusas saistiba ar sudzibas izskatisanu. Turklat
piederibas valsts kodeksa administrators var
saskanot savu rictbu ar sudzibas iesniedzeja
piederibas valsts kodeksa administratoru (a tads
ir) un, izveértéjot sudzibu par iespéjamo kodeksa
parkapumu, prioritara seciba piemérot i) tas valsts
etikas kodeksa normas, kura ir iesniegta sudziba,
vai ii) attieciga uzpémuma piederibas valsts étikas
kodeksa normas, vai vismaz iii) Eiropas é&tikas
kodeksa normas.

2. RICIBA ATTIECIBA UZ PATERETAJIEM

2.1. Aizliegtas prakses
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country and, in evaluating the alleged Code
Complaint, apply, in order of priority, (i) the
standards of the Code of Ethics in the country in
which the complaint is filed, or, (ii) the standards
of the Code of Ethics in the subject company’s home
country, or (iii) at a minimum, the standards set
forth in the European Code of Ethics.

2. CONDUCT TOWARDS CONSUMERS

2.1. Prohibited Practices

Tiesie pardeveji un uzpémumi nedrikst izmantot
maldinosas, agresivas val negodigas tirdzniecibas
metodes.

2.2. Identificeésana

Direct sellers and companies shall not use
misleading, aggressive or unfair sales practices.

2.2. Identification

Tirdzniecibas prezentacijas sakuma tieSajiem
pardevejiem potencialajiem pateretajiem ir bez
iepriekseja uzaicinajuma skaidri un godigi janosauc
savs vards un parstaveta uzpemuma nosaukums,
ka ar1 jaatklaj piedavato produktu butiba un
piedavajuma merki.

2.3. IzskaidroSana un demonstresana

At the initiation of a sales presentation, Direct
Sellers shall, without request, truthfully and
clearly identify themselves; the identity of their
Company; the nature of their Products; and the
purpose of their solicitation to the prospective
Consumer.

2.3. Explanation and Demonstration

Tiesajiem pardevejiem ir jasniedz pateretajiem
precizi un pilnigi paskaidrojumi un demonstrejumi
attieciba uz konkreta produkta 1pasibam, cenu un,
ja nepieciesams, kredita noteikumiem, samaksas
noteikumiem, anulesanas tiesibam,
atpakalatdosanas politiku, garantijas
noteikumiem, pécpardosanas pakalpojumiem un
piegades terminu. TieSajiem pardevejiem ir
jasniedz precizas un saprotamas atbildes uz visiem
pateretaju uzdotajiem jautajumiem. Ja tiek izteikti
jebkadi apgalvojumi par produkta efektivitati,
tiesie pardeveji gan mutvardos, gan rakstveida
drikst izteikt tikai tadus apgalvojumus, kadus tiem
Ir atlavis izteikt parstavetais uzpémums.

Pateretajam informacija ir jasniedz skaidri un
saprotami, nemot vera labticibas principus, kas ir
jaievero tirdzniecibas darijumos, un principus, kas
attiecas uz tadu personu aizsardzibu, kuras
saskana ar valsts tiesibu aktiem nav spejigas sniegt
savu piekrisanu, piemeram, uz nepilngadigu
personu aizsardzibu.

2.4. Pasutijuma veidlapa

Direct Sellers shall offer Consumers accurate and
complete Product explanations and demonstrations
regarding product characteristics, price and, if
applicable, credit terms; terms of payment; the
right of withdrawal; return policies; terms of
guarantee; after-sales service; and delivery dates.
Direct Sellers shall give accurate and
understandable answers to all questions from
Consumers. To the extent claims are made with
respect to product efficacy, Direct Sellers shall
make only those verbal or written product claims
that are authorized by the Company.

The information given to the consumer shall be
provided in a clear and comprehensible manner
with due regard to the principles of good faith in
commercial transactions and the principles
governing the protection of those who are unable,
pursuant to national legislation, to give their
consent, such as minors.

2.4. Order Form

Pardosanas laika vai pirms produkta pardosanas
pateretajam ir jaizsniedz vai citadi jadara pieejama
rakstveida pasutijuma veidlapa. Ja tirdznieciba

A written Order Form shall be delivered or made
available to the Consumer at or prior to the time of
the initial sale. In the case of a sale made via mail,

4
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notiek pa pastu, pa talruni, interneta vai cita veida,
kas izsledz tiesu saskari starp pirceju un pardeveju,
pasutijuma veidlapai ir jabut izsniegtai jau ieprieks
val ta ir japievieno sakotnéjam piedavajumam, vai
jadara pieejama interneta izdrukajama vai
lejupieladejama forma. Pasutijuma veidlapa ir
jabut noraditam attieciga uzpemuma un tiesa
pardeveja nosaukumam un/vai vardam un
uzvardam un visal uzpémuma un, ja nepieciesams,
arl tiesa pardeveja kontaktinformacijai, ka ari
visiem butiskajiem pardosanas noteikumiem.

2.5. Anulesanas tiesibas un preéu atpakalatdoSana
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telephone, the Internet, or similar non face-to-face
means, a copy of the Order Form shall have been
previously provided, or shall be included in the
initial order, or shall be provided in printable or
downloadable form via the Internet. The order form
shall identify the company and the direct seller and
provide the consumer with the full contact details
of the company and where applicable the direct
seller, and all material terms of the sale.

2.5. Right of withdrawal and Return of Goods

Uzpémumiem un tiesajiem pardevejiem ir
janodrosina, lai jebkura pasttijuma veidlapa
neatkarigi no ta, vai ta ir ikuma noteikta prasiba,
val ne, butu noradijums par anulesanas tiesibam
laikposma, kas nav 1saks par 14 dienam, ieskaitot
tiestbas un  nosacijumus atgut jebkadus
maksajumus vai iemainitas preces; vai jainforme
pateretajs par anuleésanas tieslbu neesamibu.
Uzpémumiem un tiesajiem pardevejiem, kas
piedava beznosacljjumu atpakalatdosanas tiesibas,
tas janorada rakstveida.

2.6. Garantija un pecpardosanas pakalpojumi

Companies and direct sellers shall make sure that
any order form contains, whether it is a legal
requirement or not, a right of withdrawal during a
period that is not less than 14 days, including the
right and conditions to obtain reimbursement of
any payment or goods traded in; or informs the
consumer of an absence of right of withdrawal.
Companies and direct sellers offering an
unconditional right of return shall provide it in
writing.

2.6. Guarantee and After-Sales Service

Pasttijuma veidlapa vai tai pievienotajos
materialos, vai kopa ar produktu pircejam ir
jasniedz skaidra informacija par garantijas vai
galvojuma noteikumiem, papildu informacija par
pecpardosanas pakalpojumiem un to
lerobezojumiem, janorada garantijas sniedzeja
vards un adrese, garantijas ilgums un noversanas
pasakumi, kas pieejami pircejam.

2.7. Marketinga komunikacija

Terms of a guarantee or a warranty, details and
limitation of after-sales service, the name and
address of the guarantor, the duration of the
guarantee and the remedial action open to the
purchaser shall be clearly set out in the order form
or other accompanying literature or provided with
the product.

2.7. Marketing Communications

Uzpémumiem un tiesajiem pardevejiem javeic
nepiecieSsamie pasakumi, lai nodrosinatu, ka visi
reklamas un marketinga komunikacijas veidi,
tostarp digitalaja vide un socialajos medijos, atbilst
piemeérojamajiem tiesibu aktiem, Sim kodeksam, ka

arl Starptautiskas Tirdzniecibas palatas
izstradatajam Marketinga kodeksam un
piemerojamajiem vietejiem pasregulacijas

noteikumiem attieciba uz reklamu.

Marketinga pazinojumos par produktu nedrikst
ieklaut nepatiesu, neprecizu, maldinosu vai
jebkada cita veida negodigu informaciju,
apgalvojumus vai ilustracijas. Tiem jabut viegli
atpazistamiem ka marketinga pazinojumiem, un
tajos jaatklaj to komercialais noluks.

skaidrus
nodrosinatu,

veilc
lai

Uznémumi
pasakumus,

un pamatotus
ka marketinga

Companies and Directs Sellers must take the
necessary measures with the aim of ensuring that
all forms of advertising and marketing
communications, including on digital and social
media, are compliant with the applicable laws, the
present Code as well as the International Chamber
of Commerce Marketing Code and applicable
national advertising self-regulatory codes.

The marketing communications must not contain
product descriptions, claims or illustrations which
are untruthful, inaccurate or misleading or unfair
in any other way. They shall be easily recognisable
as marketing communications and must disclose
their commercial intent.

Companies shall take clear and reasonable steps to
ensure that marketing communications and
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pazinojumi un ar tiem saistitie materiali, ko veido
uznemumi vai kads cits to varda, tostarp tiesie
pardeveji, atbilst noteiktajam prasibam.

Reklamas materialos un pasta sttijjumos janorada
uznémuma nosaukums un kontaktinformacija, ka

ari tiesa pardeveja kontaktinformacija.

2.8. Atsauksmes
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related material that they produce, or is produced
on their behalf, - including by Direct Sellers - are
compliant.

Promotional literature and mailings shall contain
the name and contact details of company and may
include the contact details of the Direct Seller.

2.8. Testimonials

Uzpémumi un tiesie pardeveji nedrikst minet
nekadas atsauksmes vai apstiprinajumus, kas nav
atlauti, nav patiesi, ir novecojusi vai citadi vairs
nav piemerojami, nav saistiti ar vinu piedavajumu
val tiek izmantoti ta, ka tie varetu maldinat
pateretaju.

2.9. Salidzinasana un nomelnosana

Companies and direct sellers shall not refer to any
testimonial or endorsement which is not
authorized, not true, obsolete or otherwise no
longer applicable, not related to their offer or used
in any way likely to mislead the consumer.

2.9. Comparison and Denigration

Uzpémumiem un tiesajiem pardevejiem ir
jaizvairas no tadu salidzinajumu izmantosanas,
kas varetu but maldinosi vai neatbilst godigas
konkurences principiem. Salidzinasanu drikst
veikt vienigi saskapa ar noteikumiem par
salidzinoso reklamu, kas 1zklastiti
Direktiva 2006/114/EK  par maldinosu un
salidzinosu reklamu. Uzpémumi un tiesie pardeveji
ne tiesi, ne pastarpinati nedrikst nomelnot nevienu
uznemumu vai produktu. Uzpémumi un tiesie
pardeveji nedrikst negodigi izmantot prieksrocibas,
ko sniedz cita uzpémuma vai produkta
tirdzniecibas nosaukuma un simbola prestizs.

2.10. Privatuma ieveroSana

Companies and direct sellers shall refrain from
using comparisons which are likely to mislead or
which are incompatible with principles of fair
competition. Comparisons shall only be made in
accordance with the provisions on comparative
advertising set out in Directive 2006/114/EC
concerning misleading and comparative
advertising. Companies and direct sellers shall not
denigrate any firm or product directly or by
implication. Companies and direct sellers shall not
take unfair advantage of the goodwill attached to
the trade name and symbol of another firm or
product.

2.10. Respect of Privacy

Personiska sazina, sazina pa talruni vai
elektroniski notiek sapratiga veida un laika, lai ta

nebutu uzbaziga. Tiesajam pardevejam ir
japartrauc demonstrésana vai tirdzniecibas
prezentacija, ja to pieprasa  pateretajs.
Uzpémumiem un tiesajiem pardevejiem ir

atbilstosi jarikojas, lai nodrosinatu visas esoso vai
lespejamo patéretaju sniegtas privatas informacijas
aizsardzibu.

2.11. Godigums

Personal, telephone or electronic contact shall be
made in a reasonable manner and during
reasonable hours to avoid intrusiveness. A direct
seller shall discontinue a demonstration or sales
presentation upon the request of the consumer.
Companies and Direct Sellers shall take
appropriate steps to ensure the protection of all
private information provided by actual or
prospective customers.

2.11. Fairness

Tiesie pardeveji nedrikst launpratigi izmantot
individualu pateretaju uzticibu, tiem ir jaciena
pateretaju komercialas pieredzes trukums, un tie
nedrikst negodigi izmantot patéretaju vecumu,
slimibu, garigu vai fizisku invaliditati, letticibu,
izpratnes trukumu vai valodas zinasanu trukumu.

2.12. PiesaistiSana tirdzniecibai

Direct sellers shall not abuse the trust of individual
consumers, shall respect the lack of commercial
experience of consumers and shall not exploit a
consumer’s age, 1illness, mental or physical
infirmity, credulity, lack of understanding or lack
of language knowledge.

2.12. Referral Selling

Uzpémumi un tiesie pardeveji nedrikst mudinat
pateretajus iegadaties produktus, pamatojoties uz

Companies and direct sellers shall not induce a
consumer to purchase products based upon the
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apgalvojumu, ka pateretajs var samazinat vai pat
segt pirkuma cenu, piesaistot citus patéretajus
pardevejam un iesakot veikt lidzigus pirkumus, ja
sadi samazinajumi vai atlidzinasana ir atkariga no
nedrosiem notikumiem nakotne.

2.13. Izpilde
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representation that a consumer can reduce or
recover the purchase price by referring other
consumers to the sellers for similar purchases, if
such reductions or recovery are contingent upon
some unsure future event.

2.13. Performance

Jebkurs pasttijums ir jaizpilda péc iespejas atrak
un ne velak ka 30 dienu laika pec liguma
noslegsanas, ja vien puses nav vienojusas citadi.
Pateretajiem ir jabut informétiem, ja uznemumi vai
tiesie pardeveji nav spejigi izpildit saistibas tade],
ka pasutitie produkti nav pieejami. Sada gadijuma
pateretaji var sanemt jebkuru samaksato summu
atmaksu, cik atri vien iespejams, un 30 dienu laika
no briza, kad uznémums ir sanémis pazinojumu par
anulesanu.

3. KODEKSA IZPILDE

3.1. Uznémuma atbildiba

Any order shall be executed as quickly as possible
and in any case within 30 days from the conclusion
of the contract, unless the parties have agreed
otherwise.

Consumers shall be informed if companies or direct
sellers are unable to perform their side of the
contract on the grounds that the products ordered
are unavailable. In that case, consumers may
obtain a refund of any sums they have paid as soon
as possible and in any case within 30 days from the
day on which the company receives the
communication of the withdrawal.

3. CODE ENFORCEMENT

3.1. Companies’ Responsibility

Primara atbildiba par kodeksa ieverosanu ir
katram atseviskam uzpemumam. Ja kodekss tiek
parkapts, uzpémums dara visu iespejamo, lai
gandaritu sudzibas iesniedzeju.

Katram dalibas uzpémumam un toposam dalibas
uznemumam ir jaiecel LTTA kodeksa atbildiga
amatpersona. Kodeksa atbildiga amatpersona ir
atbildiga par to, lai atvieglotu uzpémumam
kodeksa pnemsanu vera un atbildétu uz LTTA
kodeksa administratora pieprasijumiem. Tapat
vin§ val vipa 1ir galvena kontaktpersona
uznémuma, kas zino par LTTA Etikas kodeksa
principiem neatkarigiem pardevejiem, uznemuma
darbiniekiem, patéretajiem un sabiedribai.

3.2. LTTA atbildiba

The primary responsibility for the observance of
the Code shall rest with each company. In case of
any breach of the Code, companies shall make
every reasonable effort to satisfy the complainant.
Each member company and pending member
company is required to designate a LDSA Code
Responsibility Officer. The Code Responsibility
Officer is responsible for facilitating compliance
with the Code by their company and responding to
inquiries by the LDSA Code Administrator. He or
she will also serve as the primary contact at the
company for communicating the principles of the
LDSA Code of Ethics to their independent
salespeople, company employees, customers and
the general public.

3.2. LDSA Responsibility

LTTA nodrosina personu, kas atbildiga par sudzibu
izskatisanu. LTTA veic visus nepieciesamos
pasakumus, lai nodrosinatu sudzibu atrisinasanu.

3.3. Kodeksa administrators

LDSA shall provide a person responsible for
complaint handling. LDSA shall make every
reasonable effort to ensure that complaints are
settled.

3.3. Code Administrator

LTTA par kodeksa administratoru iecel neatkarigu
personu vai iestadi. Kodeksa administrators, veicot
atbilstigas darbibas, uzrauga to, ka uzpémumi
ievero kodeksu. Kodeksa administrators risina
jebkadas neatrisinatas pateretaju sudzibas, kas
balstas uz kodeksa parkapumiem, un iesniedz
ikgadeju zinojumu par kodeksa darbibu.

LDSA shall appoint an independent person or body
as Code Administrator. The Code Administrator
shall monitor companies’ observance of the Code by
appropriate actions. The Code Administrator shall
settle any unresolved complaint of consumers
based on breaches of the Code and shall furnish an
annual report on the operation of the Code.
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3.4. Darbibas
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3.4. Actions

Darbibas, par kadam var lemt uzpémumi, LTTA
vai kodeksa administrators, var ieklaut pastutijumu
atcelsanu, 1egadato produktu atpakalatdosanu,
maksajuma atlidzinasanu vai citas atbilstigas
darbibas, tostarp bridinajumus tiesajiem
pardevejiem, tieso pardeveju ligumu vai cita veida
attiecibu ar uznemumu izbeigSanu, bridinajumus
uznemumiem, uzpémumu izslegsanu no LTTA
biedru skaita, un §adu darbibu un sankciju
publicesanu.

3.5. Stdzibu izskatiSana

Actions to be decided on by companies, LDSA or
Code Administrator may include cancellation of
orders, return of goods purchased, refund of
payment or other appropriate actions, including
warnings to direct sellers, cancellation or
termination of direct sellers’ contracts or other
relationships with the company, warnings to
companies, exclusion of companies from LDSA
membership, and the publication of such actions
and sanctions.

3.5. Complaint Handling

Uznémumi, LTTA un kodeksa administrators
izstrada sudzibu izskatiSanas proceduras un
nodrosina, ka jebkuras sudzibas sanemsana parasti
tiek apstiprinata divu nedelu laika un lemumi tiek
pienemti tris meénesu laika no attieciga sudzibas
sanemsanas apstiprinasanas datuma. Pateretaja
studzibu izskatiSana pateretajam ir bez maksas.

3.6. Publicesana

Companies, LDSA and Code Administrator shall
establish complaint-handling procedures and
ensure that receipt of any complaint is normally
confirmed within two weeks, and decisions are
made within three months from that date.
Handling of consumer complaints shall be free of
charge to the consumer.

3.6. Publication

LTTA publice kodeksu un pec iespejas plasak to
popularize. Drukati kodeksa eksemplari
sabiedribai ir pieejami bez maksas.

3.7. Eiropas kodeksa administrators

LDSA shall publish the Code and make it known as
widely as possible. Printed copies shall be made
available free of charge to the public.

3.7. European Code Administrator

Eiropas kodeksa administratoru veido cetru
dalibnieku komiteja. Tris no tiem ir no tiesas
tirdzniecibas sektora un tos iecel Seldia valde.
Ceturtais dalibnieks, kuru ar1 iece] Seldia valde un
kurs darbojas ka priekssedetajs, nav saistits ar
sektoru. Seldia izpilddirektors saskana ar amata
pienakumiem ir kodeksa administratora sekretars.
Eiropas kodeksa administrators var veikt vienu no
nakamaja punkta minetajam darbibam, ja
pateretaja dzivesvieta ir EEZ dalibvalsti vai
uzpemums vai tieSais pardevejs darbojas viena no
EEZ valstim.

Eiropas kodeksa administrators var:

1) sapemt sudzibas un lemt par stdzibam no
personam (patéretajiem, tieSajiem pardevéjiem,
tiesas tirdzniecibas uzpémumiem, patéretaju
organizacijam utt.) no EEZ valstim, kuras nav
tadas TTA, kas ir Seldiabiedre, ja minétas sudzibas
attiecas uz tiesas tirdzniecibas uznpémumu, kas ir
Seldia biedrs vai tadas TTA biedrs, kas ir Seldia
biedre;

2) sanemt no personam siudzibas un lemt par
sudzibam, kas attiecas uz parrobezu darijjumiem un
kuras ir iesaistiti EEZ valstu tiesas tirdzniecibas
uznémumi, kas ir Seldia biedri vai tadas TTA
biedri, kas ir Seldia biedre;

The European Code administrator consists of a
committee of four members. Three of them are from
the direct selling sector and are appointed by the
board of Seldia. The fourth member, also
designated by the board of Seldia and acting as
chairman, is independent from the sector. The
Executive Director of Seldia is ex officio secretary
of the Code Administrator.

The European Code Administrator can take one of
the actions mentioned in the next paragraph where
the consumer has his residence in a member state
of the EEA or a company or a direct seller is active
in one of the EEA countries.

The European Code Administrator may:

1. receive and decide on complaints from parties
(consumers, direct sellers, direct selling companies,
consumer bodies etc) from one of the EEA countries
without a DSA in membership of Seldia involving a
direct selling company in membership of Seldia or
of a DSA in membership of Seldia;

2. receive and decide on complaints from parties
related to cross-border transactions and involving
a direct selling company in membership of Seldia
or of a DSA in membership of Seldia from one of the
EEA countries;
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3) sapemt sudzibas un piepemt lémumus par
sudzibam no TTA, kas ir Seldia biedre viena no EEZ
valstim, ja minetas sudzibas attiecas uz tiesas
tirdzniecibas uznémumu, kas ir Seldia biedrs; un

4) sanemt stidzibas no TTA — Seldia biedrém — no
vienas no EEZ valstim, kura ir iesaistiti tiesas
tirdzniecibas uznémumi, kuri ir PTTAF, PTTAF
generaldirektorata padomes biedri vai tadas TTA
biedri, kas nav Seldia biedre, ar starpniecibas

merki kopa ar sadiem tiesas tirdzniecibas
uznemumiem, PTTAF un attiecigo TTA;
5) péc pieprasijuma sniegt atzinumu par

uznemuma darbibas praksi, kas ietilpst so kodeksu
darbibas joma.

3.8. Proceduras
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3. receive and decide on complaints from DSAs in
membership of Seldia in one of the EEA countries
involving a direct selling company in membership
of Seldia; and

4. receive complaints from DSAs in membership of
Seldia from one of the EEA countries involving
direct selling companies in membership of WFDSA,
WFDSA CEO Council or of DSAs outside
membership of Seldia with the aim of mediation
together with such direct selling companies,
WFDSA and the DSA in question;

5. upon request, give an opinion with regard to
company practices that fall under the scope of these
Codes.

3.8. Procedures

1. Informacijas vaksana

Ja, atbildot uz sudzibu, ir nepiecieSams savakt
informaciju, lai konstatetu faktus un noteikumus,
kas attiecas uz gadijumu, kodeksa administrators
informe attiecigo uzpémumu par sudzibu un
sudzibas iesniedzeja identitati. Kodeksa
administrators var pileprasit uzpemumam un
studzibas iesniedzejam iesniegt papildu informaciju.
Pec faktu parbaudes un nemot véra kodeksa
noteikumus, kodeksa administrators tris menesu
laika kops sudzibas sanpemsSanas piepem lemumu
par to, kadas darbibas butu javeic.

2. Citas darbibas

Ja kodeksa administrators uzskata, ka, iespejams,
ir noticis kodeksa parkapums, tas attiecigajam
uzpémumam nosuta pieprasijumu viena menesa
laika iesniegt apsverumus.

Uzpemumam viena menesa laika ir japienem
lemums par faktiem un kodeksa punktiem,
pamatojoties uz ko, kodeksa administrators lem)
sakt proceduru.

Nemot vera atbildi vai gadijuma, ja uznemums nav
atbildejis, kodeksa administrators var nolemt izdot
atzinumu, skaidri un konkréti nosakot iemeslus,
kadel tas wuzskata, ka ir notikusi kodeksa
neieverosana, un aicinat uzpémumu tris ménesu
laika izpildit kodeksa nosacijumus.

LTTA valde var nolemt publiskot atzinumu, ja to ir
ierosinajis vai ieteicis kodeksa administrators.

1. Information Gathering

Where, in response to a complaint, it is necessary
to gather further information to determine the
points of facts and of rules concerning the case, the
Code Administrator shall inform the company
concerned about the complaint and the identity of
the complainant. The Code Administrator may ask
the company and the complainant to supply further
information. After examining the facts and in the
light of the rules set in this Code, the Code
Administrator will decide within three months
after the complaint has been received, whether
further action should be taken.

2. Other Procedures

If the Code Administrator considers that there may
be an infringement of the Code, it addresses a
request to the Company concerned, requesting it to
submit its observations within one month.

The Company has to adopt within one Monte a
position on the points of fact and of Code on which
the Code Administrator bases its decision to open a
procedure.

In the light of the reply or absence of a reply from
the Company the Code Administrator may decide
to issue an opinion, clearly and definitively setting
out the reasons why it considers there to have been
incompliance with the Code and calling on the
Company to comply with the Code within 3 months.
The Board of LDSA can decide to make the opinion
public, on a proposal or recommendation by the
Code Administrator.



